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STUMPING  FOR  YOU.  This  is  Carlton  F.  Sturdy  speaking  on  canned  foods. 
Mr.  Sturdy  tells  grocers  the  facts  they  should  know  in  order  to  sell  canned  foods 
effectively.  He  also  tells  consumers  interesting  facts  on  how  to  buy  and  use 
canned  foods.  In  the  last  5  years  he  has  talked  to  hundreds  of  thousands  of 
people  all  over  the  country.  American  Can  Company  is  proud  of  the  job  Mr. 
Sturdy  and  the  Canco  Speaking  Service  are  doing  for  the  canned  foods  you  pack. 
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AMERICAN  CAN  COMPANY 

2  3  0  PARK  AVENUE,  NEW  YORK,  N.  Y. 


fXi4444r/l  may  be  a  good  thing 


WHEN  Crown  entered  the  can  business,  it  brought  to  the  industry  a  vigorous  and 
constructive  policy.  It  made  available  to  a  large  number  of  canners  a  source  of  supply 
that  was  ''independent  and  helpful.” 

This  was  more  than  an  advertising  slogan.  It  was  and  is  a  basic  policy  that  is  responsible 
more  than  anything  else  for  Crown's  rapid  rise  to  leadership. 

The  splendid  and  encouraging  response  of  packers  everywhere  is  a  matter  of  simple 
record.  Despite  problems  resulting  from  national  defense,  due  both  to  priorities  and 
additional  demands  upon  our  facilities.  Crown's  production  along  regular  lines  con¬ 
tinues  on  its  upward  trend. 

CROWN  CAN  COMPANY,  PHILADELPHIA,  PA.,  Division  of  Crown  Cork  and  Seal 
Company,  BALTIMORE  •  ST.  LOUIS  •  HOUSTON  •  MADISON  •  ORLANDO  •  FORT 
WAYNE  •  NEBRASKA  CITY. 


INDEPENDENT 
AND  HELPFUL 


THE  CANNING  TRADE  is  published  every  Monday  by  THE  CANNING  TRADE,  20  S.  Gay  St.,  Baltimore,  Md.  Arthur  I.  Judge,  Manager  and  Editor;  Arthur  I. 
Judge,  Advertising  Manager;  Edward  E.  Judge,  Circulation  Manager.  Yearly  Subscription  price:  U.  S.  A. — ^.00;  Canada — $4.00;  Foreign-^.OO.  Advertising 
rates  upon  application.  Forms  close  Wednesday;  cover  torms  Tuesday.  Copy  required  for  proof  ten  days  in  advance  of  close.  Entered  as  Second  Class  matter 
at  the  Post  Office,  Baltimore,  Md.,  under  Act  of  March  3rd,  1879. 


USE  THIS  CONVENIENT  COUPON! 
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COWtN  CAXBfERS 

ANTICIPATE  YOUR  NEEDS 


TO  AVOID  DISAPPOINTMENT 


You  will  probably  need  more  high-speed, 
quahty  machinery  to  meet  extra  demands  in  1942.  Don't  risk  dis¬ 
appointment.  Look  ahead;  protect  yourself  by  placing  orders  imme¬ 
diately,  so  that  they  will  get  into  scheduled  production  in  advance 
of  the  new  year. 


FMC  DOUBLE  HUSKER 

Completely  eliminates  bruising  and 
breaking  of  corn,  due  to  entirely  new 
husking  principle.  Long-wearing,  semi- 
hard  rubber  rolls.  Also  offers  still 
greater  capacity  and  lower  upkeep 
cost.  Motor  drive  optional  and  does 
not  add  to  space  required  per  husker. 


MODEL  8  CORN  SILKER 
WITH  DOUBLE  COB  REEL 

The  two  reels  are  driven  separately,  so 
one  may  be  stopped  for  cleaning  and 
all  com  diverted  through  the  other. 
Reduces  shutdowns.  Also  assures  better 
distribution  of  corn. 


Cans  go  through  this  filler  at  3  to  5  a 
second  without  spilling  or  slopping.  Fills 
practically  any  liquid  or  semi-liquid 
product  into  any  shape  or  size  can,  jar 
or  carton.  Has  No-Can-No-Fill  device. 
Various  sizes,  in  capacities  from  100  to 
300  cans  per  minute. 


No.2  UNIVERSAL  CORN  CUTTER 

Increases  yield,  improves  quality.  Adap¬ 
table:  will  single-cut  whole  grain  corn; 
double-cut  kernel  corn  or  cut  and  scrape 
for  cream  style.  Has  built-in,  automatic 
lubrication. 


I  PEERLESS 
CORN  WASHER 

Gently  rubs  and  scrubs  the  ears  against 
each  other;  loosens  dirt  and  flushes  it 
out  with  powerful  water  sprays.  Also 
acts  as  rehusker  and  silker.  All  metal; 
completely  sanitary. 


LEWIS  WHIRLPOOL  WASHER  FOR  WHOLE  GRAIN  CORN 

Gives  most  effective  separation  of  good  devices  to  damage  corn.  A  high  speed 
cut  corn  from  "trash".  Cleaning  is  by  washer, 
floatation  and  spraying;  no  mechanical 


FOOD  MACHINERY  CORP.,  Hoopeston,  III.  A-700-T 


Full  Details  Re. 


□  Your  General  Catalog 


Attention  ot: 


Millions  of  consumers  will  see  this  full  page,  full  color  adver¬ 
tisement  in  the  November  1st  issue  of  The  Saturday  Evening 
Post.  It’s  Continental  Can  Company’s  third  advertisement 
supporting  both  the  National  Nutrition  Program  and  canned 
foods,  and  No.  9  in  our  Post  series  designed  to  help  our 
customers  by  promoting  products  that  come  in  cans.  Free 
reprints  are  available. 
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EDITORIALS 


CORN  “BUREAU”  0.  K. — All  the  industry,  and 
particularly  the  corn  canners,  have  long  known 
that  Wilbur  Carlson,  the  guiding  spirit  of  the 
Corn  Canners  Bureau,  has  been  doing  a  bang-up  job. 
He  never  made  a  wiser  move  than  when  he  decided  to 
submit  the  whole  plan  of  this  Bureau  to  the  Justice 
Department,  for  a  careful  going  over  to  see  that  it 
conformed  with  all  laws,  instead  of  waiting  for  that 
Department  to  institute  proceedings.  All  along  he  has 
been  open  and  above  board  with  all  that  was  being 
attempted,  and  that  he  felt  sure  he  was  on  safe  ground 
is  proved  by  his  confidence  in  submitting  to  a  careful 
inquisition.  And  his  confidence  has  been  rewarded  as 
the  following  clearly  shows: 

Harry  Sauthoff 

2d  district  WISCONSIN 

CONGRESS  OP  THE  UNITED  STATES 
HOUSE  OF  REPRESENTATIVES 
WASHINGTON,  D.  C. 

September  20,  1941 

Mr.  Wilbur  G.  Carlson 
Executive  Secretary-Treasurer 
Corn  Canners’  Service  Bureau,  Inc. 

Ill  West  Monroe  Street,  Room  1310 
Chicago,  Illinois 
Dear  Mr.  Carlson: 

The  following  is  a  confirmation  of  the  telegram  which 
I  have  just  sent  to  you: 

“Baldridge  advises  Antitrust  Division  has 
found  no  violations  of  Antitrust  Laws  by  your 
Bureau  as  result  of  investigation  made  by 
Division  at  your  invitation.” 

It  has  taken  the  Department  of  Justice  some  time  to 
advise  me  as  to  the  outcome  of  their  investigation.  That 
delay  is  due  to  the  thorough,  detailed  investigation 
made  by  the  Antitrust  Division  as  a  result  of  your  in¬ 
vitation  to  examine  what  you  have  been  and  are  doing. 

I  know,  of  course,  that  you  desired  and  personally  re¬ 
quested  the  Antitrust  Division  to  go  into  the  activities 
of  the  Bureau  thoroughly  and  carefully. 

It  is  a  pleasure  to  cooperate  with  you  at  all  times, 
and  I  hope  that  you  will  look  me  up  whenever  some¬ 
thing  brings  you  to  Washington. 

With  kindest  personal  regards,  I  remain 

Sincerely  yours, 
(Signed)  Harry  Sauthoff 


Commenting  upon  this  in  a  letter  to  the  members  of 
the  Bureau,  Mr.  Miles  E.  Langley,  President,  said: 

“Am  pleased  to  report  that  the  activities  of  your 
Bureau  have  been  voluntarily  submitted  to  the  United 
States  Department  of  Justice  with  a  request  by  the 
Bureau  for  a  study  by  them  of  its  activities.  This  sur¬ 
vey  by  the  Department  of  Justice  has  since  been  com¬ 
pleted  at  Washington  and  Chicago  with  full  exoneration 
to  this  Bureau. 

With  this  behind,  we  are  now  confronted  with  the 
practical  problem  of  carrying  on.  Due  to  the  confidence 
of  a  number  of  members,  finances  were  contributed  that 
made  up  the  deficiency  of  our  budget  for  the  past  year. 

It  is  my  sincere  belief  that  the  hardest  job  of  organi¬ 
zation  has  now  been  accomplished;  that  the  Bureau  is 
a  necessary  adjunct  of  the  Corn  Canner;  that  it  has  a 
definite  place  in  the  Industry,  and  that  for  such  eventu¬ 
alities  as  might  be  expected,  either  upon  the  termina¬ 
tion  of  the  War  or  in  carrying  on  the  cooperation  with 
the  Government  in  its  Defense  Program — its  continu¬ 
ance  being  the  best  medium  to  cope  with  unexpected 
Industry  problems — we  should  not  be  as  conservative 
as  we  have  been  in  the  past  in  the  levying  of  the  as¬ 
sessment  for  the  coming  year. 

As  we  see  things  today,  we  are  in  hopes  that,  because 
of  the  condition  of  market  and  pack,  there  will  not 
be  as  much  call  upon  the  Bureau  for  all  of  the  nu¬ 
merous  activities  that  we  have  pursued  in  the  past 
several  years,  but  we  are  fully  cognizant  of  the  fact 
that  it  is  better  for  the  Industry  to  have  the  benefits 
of  its  continued  service  and  also  be  prepared  to  meet 
those  conditions  than  to  abandon  the  effort  of  the  can¬ 
ners  in  the  creation  and  operation  of  this  Bureau  and 
to  start  up  again  when  such  an  eventuality  occurs.  We 
also  deem  it  advisable  to  raise  enough  money  by  our 
assessment  to  stand  on  our  own  legs  and  not  again  be 
the  beneficiary  of  contributions  from  any  source  what¬ 
soever.  We  believe  %  cent  per  case  is  sufficient  to 
accomplish  this. 

With  the  assessment  voted  on,  it  is  the  sincere  hope 
that,  having  gone  through  our  period  of  trial,  we  will 
receive  the  support  of  every  canner,  large  and  small, 
so  that  we  may  go  forward  with  the  program  of  accom¬ 
plishing  even  better  things  for  our  membership  and 
the  Industry. 
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I  therefore  bespeak  your  cooperation  and  support,  ^ 
and  am  looking  forward  to  seeing  you  at  our  annual 
meeting  in  January. 

Sincerely  yours, 

CORN  CANNERS’  SERVICE  BUREAU 
Miles  E.  Langley,  President 

Miles  E.  Langley 
ct 

P.S.  For  your  record  and  files  a  copy  of  the  in¬ 
formation  from  Washington  concerning  the  Depart¬ 
ment  of  Justice  study  of  the  Bureau  is  attached. 

Before  the  present  war  influence  this  Corn  Bureau 
had  done  big  things  for  the  entire  canned  corn  fra¬ 
ternity,  but  now  that  the  whole  picture  has  changed 
many  will  forget  or  entirely  overlook  that  good  work. 
It  would  be  an  unfortunate  thing  to  allow  this  Bureau 
to  pass  out,  and  we  do  not  believe  it  will,  but  it  ought 
to  have  the  support  of  every  corn  canner,  because  it 
has  put  money  into  the  pockets  of  every  one  of  them, 
whether  or  not  they  belonged  and  contributed  to  the 
cost.  The  President  proposes  to  raise  the  dues  to  V2 
cent  per  case.  That  is  too  modest.  Figure  it  out  for 
yourself:  a  case  of  corn,  on  the  average,  is  worth  $2. 
This  Bureau  has  put  better  than  10  cents  per  dozen, 
or  20  cents  per  case  on  the  price  of  canned  corn,  from 
its  then,  below  cost,  low.  It  can  do  that  again,  and 
after  the  war  that  may  be  badly  needed  to  keep  canned 
corn  on  an  even  keel.  As  a  product  it  may  have  to 
advertise  heavily  to  assure  its  share  of  the  consumer 
dollar,  and  cent  per  case  would  never  do  it.  During 
these  lush  times  the  Bureau  should  collect  a  reserve 
fund  for  such  an  emergency.  Every  corn  canner  could 
well  afford  to  contribute  1  cent  per  dozen,  or  2  cents 
per  case,  at  least,  to  insure  the  successful  operation 
of  this  Bureau.  Read  this  week’s  “Better  Profits,” 
and  you  will  agree  with  that  writer,  and  with  this 
suggestion.  Ask  a  competent  advertising  expert,  and 
he  will  probably  tell  you  such  an  allowance  (2  cents 
per  case)  would  be  just  small  chick  feed,  if  you  expect 
real  results.  Individually  the  tax  upon  each  corn  can¬ 
ner  would  be  small,  if  all  contributed,  and  that  it  can 
be  done  you  have  the  evidence  clearly  before  you.  Let’s 
see  the  industry  wholeheartedly  back  up  its  Executive- 
Treasurer  and  keep  the  good  work  going. 

The  canners  of  corn  have  set  a  fine  example  to  all 
other  product  efforts,  for  remember  other  canned  prod¬ 
ucts  essayed  similar  efforts,  and  they  helped  mate¬ 
rially,  but  they  were  not  pressed  through  to  success  as 
in  this  case. 

Hats  off  to  Wilbur,  and  let’s  see  more  of  this  drive 
to  popularize  canned  foods  by  the  canners  themselves, 
if  only  to  help  and  encourage  the  supply  interests  that 
have  long  done  this  work  for  the  industry.  There 
never  was  a  finer  thing  to  offer  the  public  than  canned 
foods,  and  it  is  about  time  the  industry  began  to  sell 
its  own  services,  as  do  other  leading  industries. 


Calendar  Of  Events 


NOVEMBER  2-4 — Association  of  Pacific  Fisheries,  Annual 
Convention,  Hotel  Del  Monte,  Del  Monte,  California. 

NOVEMBER  4-5 — Fall  Meeting,  Michigan  Canners  Associa¬ 
tion,  Whitcomb  Hotel,  St.  Joseph,  Michigan. 

NOVEMBER  5-7 — Thirty-third  Annual  Convention,  Associated 
Grocery  Manufacturers  of  America,  Waldorf  Hotel,  New  York. 

NOVEMBER  10-11 — Annual  Convention,  Wisconsin  Canners 
Association,  Schroeder  Hotel,  Milwaukee. 

NOVEMBER  13-14 — Fall  Meeting,  Indiana  Canners  Associa¬ 
tion,  Claypool  Hotel,  Indianapolis,  Indiana. 

NOVEMBER  18 — Annual  Meeting,  South  Texas  Canners  Associ¬ 
ation,  McAllen,  Texas. 

NOVEMBER  22 — Annual  Meeting,  Eastern  Shore  of  Virginia 
Packers  Association,  Cape  Charles,  Virginia. 

NOVEMBER  24-25 — lowa-Nebraska  Canners  Association,  An¬ 
nual,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 

NOVEMBER  25 — Twenty-seventh  Annual  Meeting,  Pennsyl¬ 
vania  Canners  Association,  Yorktowne  Hotel,  York,  Pennsyl¬ 
vania. 

DECEMBER  4-5 — Fall  Meeting,  Tri-State  Packers  Associa¬ 
tion,  Traymore  Hotel,  Atlantic  City,  New  Jersey. 

DECEMBER  4-5 — Northwest  Frozen  Foods  Association,  Seattle. 

DECEMBER  5 — Annual  Convention,  Minnesota  Canners  Asso¬ 
ciation,  Nicollet  Hotel,  Minneapolis. 

DECEMBER  8 — Annual  Meeting,  Maine  Canners  Association, 
Ea.stland  Hotel,  Portland,  Maine. 

DECEMBER  9-10 — Annual  Meeting,  Ohio  Canners  Association, 
Commodoi’e  Perry  Hotel,  Toledo,  Ohio. 

DECEMBER  11-12 — Fifty-sixth  Annual  Meeting,  Association 
of  New  York  State  Canners,  Inc.,  Statler  Hotel,  Buffalo,  New 
York. 

JANUARY  7-9,  1942 — Annual  Meeting,  Northwest  Canners  As¬ 
sociation,  Seattle. 

JANUARY  24-30,  1942 — Annual  Meeting,  National  Food  Brok¬ 
ers  Association,  Palmer  House,  Chicago.  Illinois. 

JANUARY  25-30,  1942 — National  Canners  Association,  An¬ 
nual  Convention,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  25-30,  1942 — Canning  Machinery  and  Supplies  As¬ 
sociation,  Exhibition,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  28,  1942 — National  Pickle  Packers  Association,  An¬ 
nual  Meeting,  Palmer  House,  Chicago,  Illinois. 

MARCH  5-7,  1942 — Canners  League  of  California,  Hotel  Del 
Monte,  Del  Monte,  California. 
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RESEARCH  IN  ARMY  SUBSISTENCE 

Excerpts  from  a  talk  presented  before  The  American  Dietetic  Association 
24th  Annual  Meeting,  October  20,  1941,  St.  Louis,  Mo. 

by  Lt.  Col.  ROHLAND  A.  ISKER,  Q.M.  Corps 


The  Subsistence  Research  Laboratory 
is  a  part  of  the  machinery  set  up  within 
the  Quartermaster  Corps  to  form  the 
technical  link  between  the  Army  and  in¬ 
dustry.  It  must  keep  abreast  of  all  de¬ 
velopments  in  the  food  industry  and  re¬ 
flect  them  in  its  specifications  and 
bulletins.  It  must  learn  from  industi’y 
what  food  products  are  available  in  suf¬ 
ficient  quantities  and  see  where  they  fit 
into  Army  needs.  It  must  tell  industry 
just  what  the  Army  needs  which  is  not 
now  available  and  work  with  industry 
in  making  it  available. 

The  6-pound  Luncheon  Meat 

One  of  the  products  developed  in  co¬ 
operation  with  industry  is  the  6-pound 
sterile  luncheon  meat.  A  12-ounce  sterile 
luncheon  meat  has  been  on  the  market 
for  several  years.  The  6-pound  can  was 
something  new  and  many  packers  claimed 
that  such  a  product  was  impossible  with¬ 
out  an  overcooked  flavor  in  the  finished 
product  and  a  tremendous  shrink.  One 
firm  began  to  work  with  us  and  several 
others  followed  suit.  It  was  found  that 
by  applying  strict  sanitation  measures, 
by  carefully  controlled  retort  tempera¬ 
tures  and  care  in  preparing  the  raw  ma¬ 
terial,  a  very  satisfactory  product  could 
be  produced  with  not  more  than  a  10  per 
cent  shrink  and  an  excellent  flavor.  At 
the  present  time  the  Army,  Navy  and 
Federal  Surplus  Commodities  Corpora¬ 
tion  are  purchasing  large  quantities  of 
the  6-pound  luncheon  meat. 

The  “Defense”  Ham 

Another  example  is  the  present  “De¬ 
fense”  ham.  We  had  to  have  a  ham  that 
would  stand  more  rough  handling  and 
have  better  keeping  qualities  than  the 
ordinary  commercial  ham.  Hundreds  of 
hams  were  bumped  with  varying  degrees 
of  pickle,  smoked  from  8  hours  to  8  days 
and  with  an  internal  temperature  of  the 
ham  from  115°  to  140°F.  It  was  our 
opinion  that  hams  smoked  at  140°F. 
would  kill  trichina  and  render  the  ham 
less  dangerous  if  not  properly  cooked. 
It  was  found  that  this  high  internal 
temperature  broke  down  the  tissues  and 
lowered  the  keeping  qualities  below  that 
of  the  regular  commercial  ham.  The  best 
results  were  obtained  by  pumping  with 
a  100  per  cent  solution  and  smoking  for 
48  hours  at  122  to  128  degrees  internal 
temperature.  The  first  shipment  of  this 
ham  was  not  very  successful,  partly  due 
to  improper  handling  and  inspectors  not 
being  familiar  with  hams  over  one  month 
old.  Hams  were  rejected  due  to  mold 
growth  and  in  some  cases  a  development 


of  slime  on  the  outside.  This  is  to  be 
expected  whenever  hams  are  removed 
from  cold  storage  and  not  consumed  at 
once.  Many  of  these  hams  were  sent  to 
the  laboratory,  cleaned  with  vinegar 
water,  roasted  and  relished  by  the  labora¬ 
tory  personnel  and  visitors.  There  was, 
however,  a  definite  weakness  in  this  ham 
that  had  to  be  overcome.  A  meeting  was 
called  at  which  at  least  20  packers  of 
cured  meats  were  present.  It  was  de¬ 
cided  to  bulk  the  hams  in  salt  from  2  to 
4  days  thereby  giving  the  outer  surface 
a  good  coating  of  salt  as  a  preservative. 
The  hams  were  to  be  smoked  for  72  hours 
with  an  internal  temperature  of  128  de¬ 
grees  F.  This  is  to  reduce  the  moisture 
of  the  ham.  The  hams  to  be  packaged  as 
soon  as  possible  after  coming  out  of 
smoke  to  avoid  mold  growth.  Hams  are 
now  being  produced  by  this  method  and 
giving  much  better  results. 

Special  Field  Ration 

A  more  recent  development  by  the 
laboratory  is  the  Special  Field  Ration  to 
be  used  by  the  highly  mobile  troops  such 
as  mechanized  or  parachute  troops  who 
will  operate  far  from  a  base  of  supply 
and  who  must  therefore  carry  with  them 
everything  they  will  need.  Since  they 
need  so  many  things,  each  item  must  be 
made  as  compact  and  as  light  as  possible. 
This  points  to  the  necessity  of  a  dry 
ration  to  replace  the  canned  field  ration, 
since  the  water  in  the  canned  products 
takes  up  valuable  space  and  adds  weight. 
This  ration  must  withstand  the  hot  cli¬ 
mate  of  the  tropics  and  the  freezing 
weather  of  Alaska.  It  must  keep  in  any 
climate  without  refrigeration  for  one 
year  and  be  packaged  so  that  a  meal  can 
be  carried  in  the  soldier’s  shirt  pocket. 
As  this  ration  is  to  be  used  by  the  troops 
in  combat  and  when  under  great  nervous 
strain,  we  feel  that  this  ration  should  be 
as  near  perfect  as  possible. 

The  clinical  tests  on  this  new  ration 
were  conducted  by  Dr.  Ancel  Keys  at  the 
University  of  Minnesota  with  troops 
from  Fort  Snelling.  Our  first  ration  con¬ 
sisted  of  a  4-ounce  pemmican  biscuit  for 
each  meal.  All  of  the  ingredients  were 
selected  for  their  nutritive  value  and 
contained  all  the  elements  necessary  for 
good  health.  Fifty  of  these  rations  were 
sent  to  Dr.  Keys  for  test.  The  first  meal 
was  good.  The  second  meal  of  the  same 
biscuit  did  not  look  so  good  and  the 
second  day  the  soldiers  ate  only  enough 
to  keep  body  and  soul  together.  The 
physical  condition  of  the  men  at  the  end 
of  the  second  day  was  most  unsatis¬ 
factory. 


A  second  test  was  then  made  with  the 
same  biscuit  but  supplemented  by  a  con¬ 
fection.  The  results  the  first  day  were 
somewhat  better.  The  second  day  we 
were  back  to  where  we  had  started.  The 
men  would  not  eat  it.  It  was  then  de¬ 
cided  to  toss  the  whole  thing  out  of  the 
window  and  start  all  over.  The  best 
balanced  ration  is  of  no  value  unless  the 
men  eat  it. 

If  you  develop  a  ration,  your  own  likes 
are  reflected  in  that  ration.  You  will  eat 
it  and  like  it  the  first  day.  The  second 
day  you  kid  yourself  into  thinking  it  is 
good  and  you  can’t  understand  why  the 
soldiers  refuse  to  eat  it.  In  this  case  a 
neutral  party  conducted  the  tests  and 
presented  us  with  scientific  proof  that  it 
was  not  a  suitable  ration. 

Our  ration  lacked  variety.  To  give  this 
variety  and  keep  the  calorific  value,  the 
size  and  weight  had  to  be  increased. 
Sufficient  room  was  left  in  the  shirt 
pocket  to  do  this.  The  next  ration  had 
variety  and  consists  of  the  following: 


A  UNIT  (BREAKFAST) 
Biscuit 


(a)  Pemmican  . 

..  2.3 

OZ. 

325 

Calories 

(b)  Graham  . 

..  1.7 

oz. 

212 

Calories 

Modified  Malted  Milk . 

..  2.0 

oz. 

239 

Calories 

Canned  Veal  Loaf . 

..  4.0 

oz. 

237 

Calories 

2  pkffes.  Soluble  Coffee.... 

..  0.2 

oz. 

Calories 

4  Cubes  Sugar  . 

..  0.7 

oz. 

80 

Calories 

2  Pellets  Gum  . 14  oz . Calories 


11.04 

oz. 

1.093 

Calories 

B  UNIT  (DINNER) 

Biscuit 

(a)  Pemmican  . 

.  2.3 

oz. 

325 

Calories 

(b)  Graham  . 

.  1.7 

oz. 

212 

Calories 

100  per  cent  Dextrose . 

.  2.0 

oz. 

260 

Calories 

Canned  Luncheon  Meat.... 

.  4.0 

oz. 

332 

Calories 

Bouillon  Tube  . 

.  0.63 

oz. 

50 

Calories 

2  Pellets  Gum  . 

.  0.14 

oz. 

Calories 

10.77  oz. 

1,179 

Calories 

C  UNIT  (SUPPER) 

Biscuit 

(a)  Pemmican  . 

.  2.3 

oz. 

325 

Calories 

(b)  Graham  . 

.  1.7 

oz. 

212 

Calories 

Canned  Cervelat  Sausage.. 

.  4.0 

oz. 

537 

Calories 

"D”  Ration  . 

.  2.0 

oz. 

300 

Calories 

2  Pellets  Lemon  Powder... 

.  0.21 

oz. 

Calories 

4  Cubes  Sugar  . 

.  0.70 

oz. 

80 

Calories 

2  Pellets  Gum  . 

.  0.14 

oz. 

Calories 

11.05 

oz. 

1,454 

Calories 

Total  net  weight  of  Ration..32.86 

oz. 

Total  Calories  of  Ration.. 

..3,726 

Field  tests  on  this  ration  proved  very 
satisfactory.  The  soldiers  ate  all  of  the 
ration  and  stated  that  they  would  not 
mind  staying  on  it  another  two  days.  Dr. 
Keys’  report  reads  in  part  as  follows: 

“On  arrival  here  the  men  who  had 
been  on  the  experimental  rations 
were  neither  subjectively  nor  objec¬ 
tively  in  the  least  inferior  in  con- 
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dition  to  those  men  who  had  been 
maintained  on  the  standard  garrison 
rations. 

“The  sugar  tolerance  tests  carried 
out  immediately  thereafter  indicated 
that,  if  anything,  the  men  on  the 
parachute  rations  were  in  a  more 
satisfactory  metabolic  state  than  the 
men  on  the  garrison  rations.” 

Many  question  the  I’eason  for  the  gum 
in  the  ration.  During  my  service  on  the 
Mexican  Border  with  Cavalry  Troops,  I 
noticed  that  many  men  would  chew  gum 
to  keep  the  mouth  moist  and  “cut  the 
dust.”  Conditions  under  which  this  ration 
is  to  be  used,  the  soldier’s  water  supply 
will  be  limited,  smoking  will  be  forbidden, 
and  the  men  will  be  working  under  a  high 
nervous  tension.  From  my  own  experi¬ 
ence  I  know  that  the  chewing  of  gum 
will  reduce  the  consumption  of  water  on 
the  march.  The  University  of  Louisville 
reports  the  fact  that  chewing  gum  from 
5  to  10  minutes  is  an  excellent  cleansing 
agent  for  the  teeth  and  gums.  In  addi¬ 
tion  to  keeping  the  teeth  clean,  the  chew¬ 
ing  of  gum  lessens  tension  and  develops 
a  strong  bite.  This  might  be  important 
should  a  soldier  find  himself  behind  the 
enemy  lines  without  ammunition.  Com¬ 
mercial  airlines  issue  gum  to  passengers 
before  landing  and  airplane  pilots  have 
used  gum  to  relieve  pressure  on  eardrums 
for  several  years.  We  believe  that  gum 
has  a  definite  value  in  this  ration. 

The  2-ounce  dextrose  confection  is  di¬ 
vided  into  fifteen  (15)  tablets.  The  sol¬ 
dier  will  eat  one  or  two  of  the  tablets 
and  put  the  rest  in  his  pocket  for  later 
on  in  the  day.  We  believe  that  the  blood 
sugar  level  was  more  satisfactory  for  the 
soldiers  on  this  ration  then  for  the  sol¬ 
diers  on  garrison  ration  because  of  the 
intake  of  carbohydrates  between  meals. 
This  assumption  is  substantiated  by 
Doctors  Howard  H.  Haggard  and  Leon 
A.  Greenberg  in  the  October  issue  of  the 
Journal  of  The  American  Dietic 
Association. 


A  Watch  Pocket  Grill 

Another  development  in  the  past  year 
was  the  small  grill  for  use  by  aviators, 
on  northern  trails,  or  by  soldiers  in  gen¬ 
eral  as  it  requires  but  very  little  space. 
Mr.  Speaker  of  the  J.  W.  Speaker  Cor¬ 
poration  submitted  a  grill  to  the  labora¬ 
tory  for  possible  use  in  the  Army.  It 
w’as  too  large  to  carry  in  the  shirt 
pocket,  and  he  was  told  to  reduce  the 
size  so  that  it  could  be  carried  in  the 
bag  under  the  eye.  In  a  few  days  he 
returned  with  a  grill  the  same  size,  but 
with  folding  legs,  reducing  the  thickness 
to  about  %  inch.  Mr.  Speaker  was  told 
to  work  with  Master  Sergeant  Henry 
Ingram  of  our  Laboratory,  as  he  knew 
what  was  wanted.  Any  grill  taking  up 
valuable  space  would  not  be  approved  by 
The  Quartermaster  General.  After  sev¬ 
eral  weeks,  the  looked-for  grill  was 
developed.  The  grill,  together  with  sev¬ 
eral  “Heatabs”  can  be  carried  in  the 
watch  pocket, 


Packaging  Work 

Another  serious  problem  facing  the 
laboratory  at  all  times  is  that  of  pack¬ 
aging.  With  a  shortage  of  aluminum 
and  a  threatened  shortage  of  tin,  this 
makes  the  research  work  all  the  more 
important.  Ordinary  commercial  pack¬ 
aging  is  as  a  rule  satisfactoi’y  for  gar¬ 
rison  use.  However,  when  the  troops  go 
on  maneuvers,  or  the  product  is  stored 
for  emergency,  it  must  have  special  pack¬ 
aging.  When  in  the  field,  supplies  are 
often  stored  in  the  open,  exposed  to  the 
sun,  wind,  dust,  and  rain.  It  may  be 
covered  with  a  tarpaulin,  if  one  is  avail¬ 
able.  If  stored  for  emergency,  it  may  go 
to  the  tropics,  requiring  it  to  withstand 
high  temperatures  and  high  humidity,  as 
well  as  insects.  If  to  Alaska  or  Green¬ 
land,  it  must  be  suitable  for  extremely 
low  temperatures. 

Many  materials  tested  will  do  good  in 
the  tropics,  but  become  brittle  and  break 
at  — 25  degrees  F.  Materials  that  with¬ 
stand  the  low  temperatures,  will  deterio¬ 
rate  in  the  tropics.  A  combination  of  the 
two  has  given  a  satisfactory  package  for 
some  products. 


Army  Purchasing  Plan  to 

Brigadier  General  J.  C.  Barzynski, 
Commanding  General  of  the  Chicago 
Quartermaster  Depot  at  1819  West 
Pershing  Road,  has  announced  that  in 
line  with  a  directive  from  the  Under 
Secretary  of  War  to  all  Army  Supply 
Arms  and  Branches,  the  Quartermaster 
Corps  has  instituted  a  revised  system  of 
procurement,  which  will  bring  about  a 
much  wider  distribution  of  contracts  to 
all  intei-ested  manufacturers  and  pro¬ 
ducers  of  items  procured  by  the  Quarter¬ 
master  Corps. 

The  broadened  distribution  of  defense 
orders  will  be  made  possible  through 
price  adjustments  and  rotation  of  con¬ 
tracts.  The  Quartermaster  Corps’  pre¬ 
vious  policy  of  awarding  contracts  to 
the  lowest,  responsible  bidder  will  no 
longer  be  the  sole  dominating  factor  gov¬ 
erning  the  awards.  Rotation  of  contracts 
will  be  accomplished  by  spreading  the 
business  among  companies  producing  the 
same  product  in  the  same  geographical 
area. 

Formal  invitation  to  bid  will  no  longer 
be  the  rule  but  rather  the  exception. 
Negotiated  contracts  will  be  brought  into 
play  so  that  resort  can  be  had  to  direct 
negotiation  by  the  Quartermaster  Corps 
procuring  officer  with  a  bidder  or  bid¬ 
ders  in  a  particular  locality  to  whom  an 
award  is  desired  to  be  made  but  whose 
bid  prices  are  considered  too  high. 
Every  reasonable  effort  will  be  made  to 
induce  the  bidder  to  accept  a  stated 
quantity  at  a  reasonable  figure.  In  de¬ 
termining  the  reasonableness  of  price, 
consideration  will  be  given  to  varying 
labor  costs  and  possible  freight  and 
handling  cost  differences.  Bids  from 
manufacturers  and  producers  in  the 
area  where  the  goods  are  to  be  consumed 
will  be  given  favorable  consideration. 


In  addition  to  climatic  conditions,  we 
must  have  material  that  is  moisture- 
proof,  grease-proof,  and  gas-proof.  Fif¬ 
teen  (15)  materials  were  tested  for  grease 
and  moisture  resistance  in  our  Labora¬ 
tory.  These  same  materials  were  sent 
to  the  Chemical  Warfare  Division  for 
test  as  to  gas-proof  ness.  We  found  three 
materials  with  excellent  ratings  for 
moisture — and  grease-proofness.  When 
the  report  was  returned  from  the  Chemi¬ 
cal  Warfare  Service,  these  three  mate¬ 
rials  were  rated  as  poor  for  gas-proof¬ 
ness.  Now  we  are  attempting  to  combine 
the  qualities  of  the  best  material  for  pro¬ 
tection  against  gas  with  the  material 
that  has  both  moisture — and  grease¬ 
proofness. 

I  have  given  you  considerable  informa¬ 
tion  of  what  we  are  doing,  and  a  few  of 
our  pi’oblems.  Just  how  does  this  tie  in 
with  the  Army  feeding?  We  make  lab¬ 
oratory  reports  to  the  Chief  of  the  Sub¬ 
sistence  Branch  of  The  Quartermaster 
General’s  Office.  He  is  the  one  who  ties 
it  in  where  he  sees  fit.  It  is  gratifying 
to  us  that  the  great  majority  of 
our  findings  and  recommendations  are 
accepted. 


Benefit  "Little  Fellow" 

The  Quartermaster  General  recognizes 
that  this  policy  of  wider  distribution  of 
defense  orders  could  not  be  a  success  if 
the  larger,  efficient,  low  cost  producers 
continued  to  receive  the  majority  of 
awards.  Instead,  such  firms  will  share 
the  business  with  all  the  other  interested 
responsible  firms  and  suppliers  in  a 
given  area.  In  this  connection,  bids  on 
an  “all-or-none”  basis  will  hereafter  be 
discouraged  and  bidders  will  be  so  ad¬ 
vised  in  the  request  for  bids. 

The  coopei’ation  of  the  Contract  Dis¬ 
tribution  Division  of  the  Office  of  Pro¬ 
duction  Management  will  be  secured  by 
furnishing  the  main  office  and  each  of 
its  branch  offices  with  a  copy  of  all  bid 
requests.  These  offices,  in  turn,  will  ser¬ 
vice  the  appropriate  producers  in  their 
area  with  all  pei’tinent  bid  data. 

The  extent  to  which  the  bidder  will 
sub-conti’act  the  item  being  bid  upon  will 
be  explained  in  a  new  questionnaire  form 
accompanying  the  bid  form.  Plant  de¬ 
tails,  labor  supply  conditions,  price, 
equipment  situation  plus  the  need  for 
additional  capital  are  other  inquiries  in¬ 
cluded  in  the  form.  All  of  which  will 
assist  in  evaluating  the  bids  in  the  light 
of  this  new  distribution  of  award  policy. 

“Any  company,  large  or  small,  not¬ 
withstanding  its  previous  type  of  produc¬ 
tion,”  stated  General  Barzynski,  “under 
this  new  system  of  procurement,  should 
now  feel  encouraged  to  go  after  this  po¬ 
tential  business.” 

This  revised  method  of  procurement  of 
Quartermaster  Corps  items  will  go  into 
effect  as  quickly  as  the  necessary  office 
adjustments  are  completed,  according  to 
Lt.  Col.  C.  N.  Elliott,  Officer  in  Charge 
of  Procurement  at  the  Chicago  Quarter¬ 
master  Depot. 
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A- 10  RATING  EXTENDED  FOR 
MAINTENANCE  AND  REPAIRS 

The  preference  rating  order  P-22  is¬ 
sued  September  9,  1941,  giving  an  A-10 
rating  for  repairs  and  emergency  inven¬ 
tories,  has  been  revised  by  the  Office  of 
Production  Management  to  carry  out  the 
policy  of  the  Supply  Priorities  and 
Allocation  Board  of  maintaining  indus¬ 
trial  property  “upon  an  adequate  oper¬ 
ating  basis,  without  expansion  or  im¬ 
provement  of  facilities  except  where 
duly  authorized  or  approved.”  The  orig¬ 
inal  order  assigned  an  A-10  rating  for 
“repairs  needed  because  of  an  actual  or 
imminent  break  down,”  and  covered  the 
period  to  February  28,  1942.  The 

amended  order  assigns  the  same  rating 
for  repairs  to  restore  a  producer’s  prop¬ 
erty  and  equipment  to  a  sound  working 
condition  and  extends  the  date  to  April 
1,  1942. 

The  term  “maintenance”  in  the 
amended  order  means  the  upkeep  of  a 
producer’s  property  and  equipment  in 
sound  working  condition.  “Operating 
supplies”  are  defined  as  “any  material 
which  is  essential  to  the  operation  of  a 
producer’s  business  and  which  is  con¬ 
sumed  in  the  course  of  such  business  in¬ 
cluding  fuel,  lubricants,  catalysts,  and 
small  perishable  tools,”  but  does  not  in¬ 
clude  any  material  that  is  “physically 
incorporated,  in  whole  or  in  part,  into 
any  product  of  the  producer.” 

This  amended  order  cannot  be  used 
for  additions  to,  or  expansion  of,  the 
canner’s  property  or  equipment,  nor  to 
purchase  any  type  of  material  that  has 
not  heretofore  been  carried  on  the  can¬ 
ner’s  books  under  “maintenance,”  “re¬ 
pairs,”  “operating  supplies,”  or  the 
equivalent  of  any  of  these.  The  original 
P-22  order  provided  for  “emergency  in¬ 
ventories  of  material  used  in  repairs.” 
The  amended  order  provides  for  inven¬ 
tories  by  resti'icting  deliveries  and  with¬ 
drawals  from  suppliers.  For  example,  a 
canner’s  acceptance  of  deliveries  of  ma¬ 
terials  for  repairs,  maintenance,  or 
operating  supplies  may  not  exceed  the 
dollar  volume  of  deliveries  of  the  same 
materials  during  the  corresponding 
quarter  of  the  1940  season,  or,  at  the 
canner’s  option,  he  may  take  not  to  ex- 
•eed  25  per  cent  of  the  dollar  volume  of 
deliveries  during  the  entire  year  1940. 

A  canner’s  inventories  of  materials 
^■overed  by  this  order  may  at  no  time 
■’xceed,  in  the  aggregate,  the  dollar 
’^alue  of  inventories  on  December  31, 
t940,  or,  at  the  canner’s  option,  at  the 
lose  of  his  fiscal  year  ending  during  the 
alendar  year  1940.  The  canner  may, 
owever,  upon  application  to  and  with 
le  approval  of  the  Director  of  Priori- 
les  increase  the  aggregate  dollar  volume 
f  deliveries  of  materials  during  any 
uarter  by  an  amount  corresponding 
roportionately  to  the  increase  of  the 
olume  of  products  produced  over  the 
orresponding  quarter  of  1940.  None 
f  these  restrictions  in  deliveries  or 
.  ithdrawals  of  material,  however,  shall 
ipply  to  the  canner  whose  total  volume 


of  purchases  of  material,  etc.,  does  not 
exceed  $2,500  for  any  quarterly  period. 

The  revised  order  provides  for  audits 
and  reports,  penalties  for  false  state¬ 
ments,  revocation  or  modification  of  the 
order,  etc.,  substantially  the  same  as  in 
order  P-22. 

Any  plant  or  business  qualified  to  use 
the  rating  can  do  so  without  making  ap¬ 
plication  for  its  use.  If  a  manufacturer 
needs  a  repair  part,  for  example,  he 
simply  places  his  repair  order  with  a 
supplier  and  on  the  face  of  the  order, 
and  all  copies,  signs  the  following  state¬ 
ment: 

“Material  for  Maintenance,  Re¬ 
pair,  or  Operating  Supplies — Rating 
A-10  under  Preference  Rating  Order 


Packers  Can  and  General  Line  Sales,  East 
of  Rockies,  To  Function  Through 
Central  Offices 

The  American  Can  Company  an¬ 
nounces  that  it  has  effected  changes 
within  its  organization  so  that  hereafter 


H.  A.  PINNEY  H.  H.  HOWRY 


the  administration  of  both  Packers  Can 
and  General  Line  Sales,  in  all  districts 
east  of  the  Rocky  Mountains,  will  be 
through  two  new  Sales  Division  Offices, 
to  be  known  as  the  Atlantic  Division 
Sales  Office,  located  at  230  Park  Avenue, 
New  York,  and  the  Central  Division 
Sales  Office  at  104  South  Michigan  Ave¬ 
nue,  Chicago,  Illinois. 

Under  this  new  arrangement,  the 
Northeast  District  and  the  Atlantic  Dis¬ 
trict  Packers  Can  Sales  will  continue  to 
function  as  before,  responsible  to  the 
Atlantic  Division  Sales  Office  in  New 
York.  The  Atlantic  District  General 
Line  Sales  Department  will  be  discon¬ 
tinued  as  such  and  will  become  a  part 
of  the  Atlantic  Division  Sales  Office.  The 
Central  District  Packers  Can  and  Gen¬ 
eral  Line  Sales  will  be  merged  as  the 
new  Central  Division  Sales  Office. 

The  following  changes  among  the  per¬ 
sonnel  are  announced  as  resulting  from 
this  reorganization; 


P-22,  as  amended,  with  the  terms  of 
which  I  am  familiar.” 

This  constitutes  legal  use  of  the  rating. 
And,  since  the  A-10  rating  denotes  a  de¬ 
fense  need,  the  order  placed  must  be 
accepted  by  the  supplier  under  the  terms 
of  Regulation  No.  1.  If  necessary,  the 
supplier  may  extend  the  rating  in  the 
same  manner  to  obtain  materials  going 
into  the  producer’s  order.  Suppliers 
may  use  the  rating  for  their  own  repair 
and  maintenance  needs,  of  course,  if 
they  are  qualified  to  do  so  under  the 
terms  of  the  order. 

Revised  order  P-22  extends  an  A-10 
priority  rating  for  maintenance  and  re¬ 
pair  materials  to  practically  all  in¬ 
dustries. 


Mr.  R.  M.  Roberts,  formerly  Assistant 
General  Manager  of  Sales,  Packers  Can, 
has  been  appointed  Manager  of  Sales, 
Atlantic  Division.  Mr.  H.  H.  Howry, 
formerly  District  Sales  Manager,  At¬ 
lantic  District,  Packers  Can,  has  been 
appointed  Assistant  Manager  of  Sales, 


R.  M.  ROBERTS  J.  J.  LYNCH 


Atlantic  Division.  Mr.  F.  G.  Jewett, 
formerly  Assistant  to  District  Sales  Man¬ 
ager,  Atlantic  District,  General  Line, 
has  been  appointed  Assistant  Manager 
of  Sales,  Atlantic  Division.  Mr.  T.  E. 
Alwyn,  formerly  Sales  Division  Man¬ 
ager,  Atlantic  District,  General  Line, 
has  been  appointed  Assistant  Manager 
of  Sales,  Atlantic  Division. 

Mr.  J.  J.  Lynch,  formerly  District 
Sales  Manager,  Central  District,  Packers 
Can,  has  been  appointed  Assistant  to  the 
Vice-President,  in  charge  of  the  Central 
Division.  Mr.  H.  A.  Pinney,  formerly 
District  Sales  Manager,  Central  District, 
General  Line,  has  been  appointed  Man¬ 
ager  of  Sales,  Central  Division.  Mr.  L. 
W.  Graaskamp,  formerly  Assistant  Dis¬ 
trict  Sales  Manager,  Central  District, 
Packers  Can,  has  been  appointed  Assis¬ 
tant  Manager  of  Sales,  Central  Division. 
Mr.  M.  J.  Eberhart,  formerly  Assistant 
District  Sales  Manager,  Central  District, 
General  Line,  has  been  appointed  Assis¬ 
tant  Manager  of  Sales,  Central  Division. 


American  Can  Administration  Reorganization 
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NEGOTIATING  FOR  CANNED  FOODS 

Remaining  needs  of  the  Army  cover¬ 
ing  a  year’s  supply  of  canned  foods  are 
being  fulfilled  through  negotiated  pur¬ 
chasers  rather  than  by  new  invitations 
to  bid,  according  to  J.  Howard  Hamfiton, 
Division  of  Purchases,  Office  of  Produc¬ 
tion  Management.  A  number  of  field 
men  have  been  added  to  the  staff  to 
handle  negotiations.  The  new  policy  has 
been  adopted  because  of  the  insufficiency 
of  offers  made  in  response  to  the  central 
invitations,  Mr.  Hamilton  stated. 

After  final  awards  were  made  at  the 
last  bid-openings  the  remaining  needs 
of  the  Army  were  approximately  as  fol¬ 
lows:  Peas,  800,000  No.  2  cans  or  the 
equivalent  in  lO’s;  corn,  965,000  dozen 
2’s;  snap  beans,  887,000  dozen  2’s;  toma¬ 
toes,  453,000  dozen  lO’s;  tomato  juice, 
45,000  dozen  lO’s;  lima  beans,  38,000 
dozen  2’s;  sweet  potatoes,  21,000  dozen 
2 %’s;  apples,  204,000  dozen  lO’s.  Pur¬ 
chase  by  negotiation  started  immediately, 
and  a  considerable  portion  of  these  needs 
already  have  been  filled.  It  was  indi¬ 
cated  that  from  time  to  time  invitations 
may  be  issued  to  take  care  of  needs  not 
covered  by  previous  offerings,  awards 
and  present  negotiations.  This  is  the 
case  with  regard  to  canned  fruits  for 
the  Army,  supplies  of  which  are  complete 
except  for  a  few  special  purposes  not 
covered  by  previous  invitations. 

NEW  ADDITIONS  TO  O.  P.  M. 

The  latest  additions  to  the  Division  of 
Purchases  of  interest  to  canners  and  al¬ 
lied  interests  announced  by  Douglas 
MacKeachie,  Director  of  Purchases  Of¬ 
fice  of  Production  Management,  are : 
Albert  W.  Luhrs,  consultant  on  paper 
and  fibre  containers  in  the  Containers 
Branch  under  Walter  Shorter.  Mr. 
Luhrs  was  President  of  Containers  Test¬ 
ing  Laboratories  at  South  Orange,  New 
Jersey.  Prior  to  that  he  acted  as  con¬ 
sultant  in  the  United  States  and  Europe 
and  established  testing  laboratories  in 
England,  France,  Germany,  Italy  and 
other  European  countries. 

Edwin  R.  Meyer,  consultant  on  food 
in  the  Food  Supply  Branch  under 
Howard  B.  Cunningham.  Mr.  Meyer  was 
President  of  Central  Brokerage  Com¬ 
pany,  St.  Louis,  Missouri.  Before  that 
he  operated  30  wholesale  grocery 
branches  in  Missouri  and  Arkansas.  He 
has  had  a  wide  acquaintance  both  as 
buyer  and  seller  in  the  food  field. 

Kenneth  Mahrle,  consultant  on  canned 
foods  in  the  Food  Supply  Branch  under 
Howard  B.  Cunningham.  Mr.  Mahrle  is 
from  the  sales  department  of  National 
Can  Corporation’s  Milwaukee  office. 

James  Knox,  New  York,  executive  as¬ 
sistant  to  James  MacPherson,  head  of 
the  Equipment  and  Supplies  Procure¬ 
ment  Advisory  Branch.  Mr.  Knox  was 
Credit  Manager  of  H.  W.  Baker  Linen 
Company,  wholesale  textile  firm  in  New 
York,  and  prior  to  that  with  the  Chase 
National  Bank  as  credit  account  man 
and  railroad  specialist. 


C.  L.  HEEKIN  HEADS  PACKERS  CAN 
SALES 

A.  F.  Rassenfoss,  General  Sales  Man¬ 
ager  of  the  Heekin  Can  Company,  Cin¬ 
cinnati  and  Norwood,  Ohio,  has  an¬ 
nounced  the  appointment  of  C.  L.  Heekin 
as  Sales  Manager  for  packers  cans  or 
the  sanitary  can  line  and  C.  A.  Rolfes 
as  Sales  Manager  for  the  general  line 
or  lithographed  cans  divisions,  who  will 
be  assisted  by  J.  S.  Cahill. 


C.  L.  ("Chuck")  Heekin 

By  concentrating  the  sales  and  ser¬ 
vice  efforts  on  the  specific  problems 
faced  in  the  two  divisions,  the  company 
believes  that  greater  service  can  be 
given  to  users  in  all  branches  of  the 
industry. 

Both  Mr.  Heekin  and  Mr.  Rolfes  have 
been  with  the  Heekin  Can  Company  for 
many  years  and  served  apprenticeships 
in  the  actual  manufacturing  of  cans  as 
well  as  other  production  departments  be¬ 
fore  entering  the  sales  organization. 


CANNED  FOODS  TEACHING  MANUAL 

The  Home  Economics  Division  of  the 
National  Canners  Association  last  week 
distributed  to  the  industry  its  latest 
publication,  “Manual  For  the  Teaching  of 
Canned  Foods’’  together  with  a  student 
leaflet  entitled  “Know  your  Canned 
Foods,’’  which  is  a  condensation  of  the 
manual  and  both  of  them  for  student 
use.  Additional  copies  are  available 
upon  application  to  the  Home  Economics 
Division. 

OHIO  CANNERS  TO  TOLEDO 

The  Annual  Meeting  of  the  Ohio  Can¬ 
ners  Association  announced  for  Decem¬ 
ber  9  and  10,  will  be  held  at  the  Com¬ 
modore  Perry  Hotel,  Toledo,  Ohio. 

FIRE  DAMAGE 

Damage  estimated  at  $150,000  was 
caused  by  a  fire  which  destroyed  the 
packing  plant  of  the  Gulf  Fish  &  Shrimp 
Company  at  Golden  Meadow,  Louisiana, 
on  October  4.  More  than  7,000  cases  of 
shrimp  were  lost  in  the  fire. 

BOOTH  PROFITS 

The  F.  E.  Booth  Company,  Inc.,  San 
Francisco,  Calif.,  large  packers  of  sar¬ 
dines,  has  brought  out  its  first  interim 
report.  For  the  seven-month  period 
ended  September  30,  net  profits  amounted 
to  $140,576,  equivalent  to  $5.26  a  share 
on  outstanding  preferred  stock.  Sales 
for  the  seven-month  period  totaled  $1,- 
676,724,  and  for  the  fiscal  year  ended 
February  28  amounted  to  $2,369,974. 

CRABMEAT  PACKERS 

Norman  Boettcher  heads  a  new  com¬ 
pany  being  formed  which  will  be  known 
as  Caribbean  Canners,  Inc.,  to  operate  a 
crabmeat  packing  plant  near  Alquizar 
on  the  South  Coast  of  Cuba.  The  com¬ 
pany  has  been  granted  a  five  year  con¬ 
cession  to  operate  the  plant. 


STOCKS  AND  SHIPMENTS  CANNED  PEAS 

Compiled  by  N.  C.  A.  Division  of  Statistics 

1940-41  1941-42 

Total  Stocks  October  1 .  17,086,917  15,293,849 

Shipments  during  September .  2,645,991  3,555,941 

Shipments  June  1  to  October  1 .  11,001,973  15,253,878 

TOTAL  SHIPMENTS  SHIPMENTS 

Stocks  October  1  during  September  June  1  to  October  1 


1940 

cases 

1941 

cases 

1940 

cases 

1941 

cases 

1940-41 

cases 

1941-42 

cases 

N.  Y.  and  Me. 

Alaskas  . 

95,074 

68,821 

24,259 

21,479 

99,227 

94,608 

Sweets  . 

....  1,509,108 

1,141,474 

382,034 

257,388 

971,875 

1,002,051 

Mid-Atlantic 

Alaskas  . 

....  700,033 

544,429 

419,697 

176,794 

1,423,326 

1,015,707 

Sweets  . 

....  331,869 

223,529 

9,003 

69,790 

248,203 

386,263 

Mid-West 

Alaskas  . 

....  5,248,973 

4,525,438 

1,261,062 

1,063,044 

3,524,513 

5,019,275 

Sweets  . 

....  5,364,689 

3,881,749 

186,642 

956,933 

2,298,368 

4,049,458 

Western 

Alaskas  . 

9,643 

22,811 

5,907 

10,528 

81,443 

63,621 

Sweets  . 

....  3,827,528 

4,885,598 

357,387 

999,985 

2,355,018 

3,622,895 

TOTAL  U.  S. 

ALASKAS  .. 

....  6,053,723 

5,161,499 

1,710,925 

1,271,845 

5,128,509 

6,193,211 

SWEETS  .... 

. 11,033,194 

10,132,350 

935,066 

2,284,096 

5,873,464 
October  22, 

9,060,667 

1941. 
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CANNED  FOODS  IN  THE  NUTRITION 
PROGRAM 

“Canned  food  is  helping  to  build  a  new 
America,”  says  MUo  Perkins,  executive 
iirector  of  the  Economic  Defense  Board. 
In  a  statement — and  one  that  should  be 
of  tremendous  interest  to  everyone  in 
the  food  trade — Mr.  Perkins  points  out: 
‘We  would  actually  have  to  produce 
more  meats,  more  of  most  fruits  and 
vegetables,  more  dairy  products  to  meet 
the  demand,  and  we  would  be  taking 
great  strides  toward  making  Americans 
the  healthiest,  strongest  people  in  the 
world.  We  would  be  moving  away  from 
an  era  in  which  we  have  been  commodity- 
rich  but  consumption-poor.” 

Concluding,  Mr.  Perkins  gives  a  boost 
to  all  food  growers,  canners,  packers, 
wholesalers,  and  retailers  by  saying: 
“Every  mother,  every  housewife,  can 
play  an  important  part  in  the  National 
Nutrition  Program  if  she  will  feed  her 
family  more  vegetables,  fruits,  meat, 
and  milk — more  foods  abounding  in  vita¬ 
mins  and  minerals,  including  those  pre¬ 
pared  for  convenient,  economical  use  by 
the  canners  of  America.” 

Mr.  Perkins  was  the  world’s  largest 
buyer  of  canned  foods  while  administra¬ 
tor  of  the  U.  S.  Surplus  Marketing  Ad¬ 
ministration  and  therefore  speaks  with 
authority.  Also,  he  invented  the  Stamp 
Plan  for  distributing  surplus  foods,  and 
directed  national  expansion  of  the  “one 
hot  meal  a  day”  for  undernourished 
school  children. 


Mr.  Perkins’  message  is  featured  in 
a  Continental  Can  Company  advertise¬ 
ment  appearing  in  the  Saturday  Evening 
Post,  November  1st,  which  calls  atten¬ 
tion  to  one  method  of  relieving  the  na¬ 
tion’s  food  surpluses,  namely:  “If  all 
the  people  in  the  United  States  could  be 
educated  to  eat  all  the  vegetables,  fruit, 
meat,  fish,  milk  and  other  vitamin-rich 
foods  they  need  to  bring  our  national 
health  up  to  a  high  level,  there  would 
be  no  surpluses  of  these  foods.” 

Supplementing  Mr.  Perkins’  message 
to  the  American  public.  Continental’s  ad¬ 
vertisement  does  a  direct  selling  job  for 
many  canned  foods,  including  vegetables, 
fruits,  meats,  milk  and  various  other 
foods  by  urging  the  public  to  “Check 
Your  Daily  Diet  By  America’s  New  Nu¬ 
trition  Yardstick”  as  built  around  the 
recommendations  of  the  United  States 
Nutrition  Council. 

Continental  is  promoting  the  adver¬ 
tisement  to  canners,  food  packers,  whole¬ 
sale  groceries,  chain  stores,  super  mar¬ 
kets  and  voluntary  groups,  stressing  the 
increased  sales  of  canned  food  products 
made  possible  by  the  National  Nutrition 
Program.  The  company  is  offering  free 
reprints  of  the  ad  to  further  stimulate 
retail  sales  of  canned  foods  through  tie- 
ins  of  displays  with  Continental’s  ad¬ 
vertising  program. 

TEXAS  ASSOCIATION  DATES 

The  Annual  Meeting  of  the  South 
Texas  Canners  Association  will  be  held 
at  McAllen,  Texas,  on  November  18. 


CALIFORNIA  CANNERS  DATES 

The  1942  convention  of  the  Canners 
League  of  California  will  be  held  at  the 
Hotel  Del  Monte,  Del  Monte,  Thursday, 
Friday  and  Saturday,  March  5,  6  and  7. 

SOUP  ON  THE  AIR 

The  Sunnyvale  Packing  Corp.,  San 
Francisco,  Calif.,  has  arranged  to  put 
on  a  radio  program  for  Rancho  Soups 
over  the  CBS  Pacific  network  through 
Lord  &  Thomas. 

RESIGNS  AS  DIRECTOR  OF  AGRICULTURE 

W.  B.  Parker  has  resigned  as  Cali¬ 
fornia  State  Director  of  Agriculture  and 
has  been  succeeded  by  his  former  assist¬ 
ant,  William  J.  Cecil. 

S.  &  W.  WAREHOUSE 

S.  &  W.  Fine  Foods,  Inc.,  San  Fran¬ 
cisco,  Calif.,  has  arranged  to  erect  a 
warehouse  at  nearby  Redwood  City  at  an 
estimated  cost  of  $50,000. 

HUNT  BROS.  DIVIDEND 

Directors  of  Hunt  Brothers  Packing 
Company,  San  Francisco,  Calif.,  have 
voted  to  resume  quarterly  dividend  pay¬ 
ments  on  the  preferred  stock.  A  dividend 
of  15  cents  a  share  has  been  declared 
payable  December  1  and  a  dividend  in 
like  amount  was  also  declared  payable 
on  accumulated  back  dividends. 


MODERN  / 

DESIGNS 

to  meet  your  trade  requirements. 

=JIL 


Pi  edmont  labelCom  pany 


N  COR PO RATED 


DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


VI  RC  I  N  I A 


#  Designed  for  a  high  speed  line  of  180  to  240  No.  2  cons 
per  minute  this  machine  developes  maximum  capacity  in  a 
minimum  space.  The  first  screen  splits  the  load  in  halL 
Smaller  sizes  going  to  the  screens  below  to  be  regraded,  and 
the  larger  sizes  continue  on  through  the  screens  above.  By 
regrading  the  split  load  a  very  substantial  increase  of  the 
smaller  grades  is  obtained.  Screens  ore  well  built,  in  fact 
we  hove  never  had  to  replace  one.  Write  Berlin  Chapman 
Co.,  Berlin,  Wisconsin. 


BERLIN  CHAPMAN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 
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WHAT  OF  1942? 

by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade” 


The  Food  Field  Reporter,  October  13th  issue,  re¬ 
porting  proceedings  of  The  American  Meat  Insti¬ 
tute  in  convention  assembled  seems  to  feel  that 
the  Meat  Industry  is  going  ahead  in  no  uncertain  terms. 
We  quote;  “The  industry  is  continuing  its  intensive 
campaign,  both  of  research  and  merchandising,  to  re¬ 
store  lard  to  its  former  high  position  in  the  trade.  It 
is  to  cooperate  with  the  government  on  national  de¬ 
fense.  It  is  to  continue  for  the  second  year  its 
impressive  drive  in  advertising  in  magazines  and 
newspapers,  to  which  has  been  added  this  fall,  for  the 
first  time,  billboard  displays  in  coast  to  coast  key  cities. 
These  were  the  high  lights  programmed  for  the  coming 
year  by  The  American  Meat  Institute.” 

In  a  way,  this  American  Meat  Institute  compares 
with  the  National  Canners  Association,  it  certainly 
takes  the  initiative  when  merchandising  campaigns 
are  called  for.  They  may  not  be  so  heavy  on  research 
in  the  Institute  as  we  are  in  the  canners  association 
but  what  they  lack  in  research  they  make  up  in  mer¬ 
chandising  for  the  good  of  the  industry  as  a  whole. 
Elmo  Roper  told  the  conventionites  about  the  surveys 
conducted  to  get  at  the  facts  to  be  used  as  a  basis  for 
1942  advertising.  Two  hundred  average  consumers 
were  interviewed  in  the  New  York  Area,  five  hundred 
in  various  other  sections  of  the  country,  and  lastly 
over  seven  hundred  physicians  and  medical  practition¬ 
ers.  As  a  result  of  these  interviews,  the  advertising 
has  been  directed  at  the  fallacies  of  public  thinking 
about  meat.  The  November  ads  will  refute  the  theory 
that  meat  is  fattening,  with  vitamin  chart  and  scien¬ 
tific  data  in  support  of  a  balanced  diet  to  reduce 
weight  or  to  hold  it  within  certain  limits.  Campaign 
in  January  is  directed  toward  thrift  and  serving  of 
meat  tied  together.  Stress  continues  on  vitamins  and 
minerals  in  meats.  This  latter  subject  will  be  dealt 
with  on  billboards  in  one  hundred  and  thirty-seven 
cities. 

In  support  of  this  merchandising  campaign  a  large 
committee  has  been  meeting  monthly;  here  leading 
advertising  men  of  all  large  packers  are  able  to  meet 
on  common  ground  and  exercise  for  the  benefit  of  the 
industry  as  a  whole  their  knowledge  of  the  merchan¬ 
dising  of  meat  and  meat  products.  It  is  interesting  to 
note  that  all  literature  and  each  advertisement  of  the 
Meat  Institute  carries  the  seal  of  The  Council  of  Foods 
and  Nutrition  of  The  American  Medical  Association. 
Dr.  Morris  Fishbein,  editor  of  the  Journal  of  The 
American  Medical  Association,  told  the  delegates  that 
the  American  public  has  many  prejudices  and  errone¬ 
ous  ideas  about  food  and  nutrition,  many  of  them 
deepgrained. 

This  column  has  commented  earlier  in  the  year  on 
the  work  the  American  Meat  Institute  has  been  doing 


and  these  reports  of  the  convention  confirm  the  writer’s 
opinion  from  the  first,  that  the  meat  packers  will  pro¬ 
vide  real  competition  for  their  part  and  more  of  the 
consumer’s  dollar  as  long  as  they  follow  the  lines  they 
are  following  at  present.  No  matter  how  closely  your 
warehouse  floors  are  cleaned  up  of  manufactured  goods, 
no  matter  how  scarce  an  article  of  food  may  be,  you 
haven’t  your  own  way  any  more  when  you  start  moving 
your  goods  to  the  consumer.  Some  manufacturers  are 
spending  money  to  acquaint  readers  of  their  ads  with 
the  fact  you  do  not  need  to  remove  the  contents  from  a 
tin  can  as  soon  as  it  is  opened,  but  many  more  ads  will 
have  to  be  run  and  many  more  dollars  spent  in  publi¬ 
cizing  this  fact  before  the  average  housewife  will  be¬ 
lieve  the  truth  of  the  statement.  And  as  soon  as  you 
have  one  generation  well  schooled,  along  comes  a  new 
crop  of  brides  and  you  have  fifteen  per  cent,  at  least, 
of  your  work  to  do  over  again.  You  may  think  this  is 
far  fetched  but  I’ll  tell  another !  Because  I  was 
brought  up  on  evaporated  milk  in  the  business  world, 
it  never  occurred  to  me  that  anyone  was  not  as  well 
informed  about  what  evaporated  milk  really  is  as  I  am. 
Imagine  my  surprise  when  the  advertising  manager 
cf  one  of  the  large  dailies  in  the  middle  west  inquired 
from  an  advertiser  the  difference  between  evaporated 
and  condensed  milk! 

It  will  not  be  long  before  we  start  planning  about 
what  we  will  do  in  the  National  Convention,  in  fact 
many  programs  are  already  laid  out  but  I  am  in  hopes 
some  one  will  have  guts  enough  to  propose  and  carry 
through  a  resolution  that  the  National  Canners  Associ¬ 
ation  has  had  enough  of  an  allied  industry  doing  its 
work  for  them  and  that  in  the  future  the  canners  them¬ 
selves,  not  the  can  companies,  will  start  educating  the 
public  concerning  the  values  in  canned  foods.  All  this 
may  be  altogether  too  much  to  hope  for  but  you  can’t 
blame  a  guy  for  hopin’!  If  a  single  industry  can  pay 
the  salary  paid  by  the  Florida  Citrus  Commission  to 
an  advertising  man,  if  a  line  packer  of  coast  fruits  can 
popularize  a  number  of  funny  little  men  until  they  are 
starting  to  rival  Elsie  The  Cow  in  advertising  appeal, 
surely  the  great  minds  of  the  industry  in  these  times 
of  stress,  can  evolve  a  plan  of  merchandising  that  will 
help  all  of  us  and  still  not  break  anyone  up. 

Mr.  Thurman  Arnold  is  not  the  big  bad  wolf  he 
seemed  to  be, — at  least  he  says  he’s  not — and  as  long 
as  this  is  the  case,  breathe  easier  and  think  about  co¬ 
operative  advertising  as  an  industry  of  the  whole. 
Surely  enough  of  you  fellows  have  become  used  to 
advertising  of  products  with  which  you  are  familiar  so 
that  you  won’t  be  gun  shy  if  ads  are  run  for  the  benefit 
of  all  canners.  Few  canners  are  or  ever  will  be  large 
enough  to  spend  so  much  money  in  advertising  that 
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they  will  dominate  the  trade,  and  as  long  as  this  does 
not  happen  you  have  nothing  to  fear  from  Mr.  Arnold. 
And  do  not  forget  at  any  time  that  the  effect  of  adver-* 
tising  a  particular  canned  food  or  foods  will  be  bene¬ 
ficial  to  the  increased  consumption  of  all  canned  foods. 

Do  not  dismiss  these  suggestions  lightly.  Suppose 
a  ceiling  is  placed  on  foods  of  all  sorts,  suppose  your 
particular  production  is  not  as  well  known  as  some 
others.  Which  will  move  into  consumption  most 
rapidly?  Well  it  won’t  be  the  least  known,  I  am  sure. 
Suppose  someone  in  authority  at  the  home  of  the  Great 
White  Father  decides  that  dehydrated  vegetables  ought 
to  be  developed  to  their  utmost?  Where  will  your  un¬ 
known  unadvertised  products  be  then?  The  new 
comer  will  get  the  gravy  of  publicity,  consumer  groups 
will  be  clamoring  for  it  and  your  goods  will  slow  down 
in  movement  to  the  consumer.  No  matter  if  we  are 
in  an  emergency,  some  day  it  will  be  over.  In  the 
meantime,  whatever  you  do  now  toward  establishing 
a  firm  foundation  for  consumer  demand  for  your  prod¬ 
ucts  will  be  of  lasting  benefit  to  you.  If  you  are  not 
able  to  advertise  your  line  or  product,  place  your  per¬ 
sonal  support  squarely  behind  any  and  all  attempts 
toward  advertising  by  the  industry  for  the  benefit  of 
the  industry  as  a  whole. 

And  let’s  not  worry  too  much  about  the  possible 
failure  of  the  government  to  allow  advertising  expense 
to  be  added  as  an  extra  cost  of  doing  business  when 
once  price  ceilings  are  fixed.  Prices  have  not  been 
frozen  yet,  they  may  not  be.  If  they  are  frozen  it 
does  not  necessarily  follow  that  advertising  will  be 
banned  as  a  cost  of  doing  business.  Certainly  one  must 
expect  to  see  penny  sales,  one  half  price  sales  and  the 
like,  outlawed  for  the  duration  and  it  will  be  a  splen¬ 
did  move  when  it’s  made.  You  should  also  reasonably 
hope  that  premium  advertising  will  be  the  first  to  feel 
the  ban  of  excommunication  until  the  emergency 
passes.  On  the  other  hand,  if  you  pack  an  essential 
food  that  has  sales  points  about  it  that  require  expla¬ 
nation  to  the  consumer  in  order  that  she  may  use  it 
most  economically  or  intelligently,  it  would  seem  to  be 
only  fair  that  you  make  these  explanations  by  means 
of  advertising. 

Do  not  feel  too  surely  that  advertising  has  gone  the 
way  of  air  flesh  as  far  as  England  is  concerned.  New 
announcements  of  the  coming  TEA  advertising  cam¬ 
paign  are  just  being  delivered.  One  of  the  largest  soap 
companies  in  the  United  States,  an  English  concern,  is 
still  advertising,  to  say  nothing  of  running  deals  and 
so  on.  English  Biscuits  are  being  advertised  in  the 
United  States,  food  products  are  still  advertised  in 
England.  Unless  the  ban  is  imposed  much  more 
quickly  here,  the  home  of  advertising,  than  it  has  been 
placed  in  the  British  Empire,  you  will  have  time  to  do 
a  lot  of  advertising  before  you  are  compelled  to  stop  it. 

If  you  have  an  idea  of  what  you  would  like  to  do  and 
want  us  to  advise  you  concerning  it,  send  us  the  details 
and  we’ll  go  over  them  promptly.  Remember,  this  is 
your  column,  use  it!  Your  sales  and  profits  will  in¬ 
crease  as  you  do ! 


Plants 


These  plants  are  equipped  with  four  or  six  cylinder  en¬ 
gines  with  fly-ball  governors.  They  produce  power  which 
can  be  changed  to  meet  the  different  crop  conditions  by 
the  movement  of  a  convenient  lever  without  stopping  the 
engine.  They  are  especially  engineered  to  meet  every 
requirement  for  Viner  Drive. 

All  users  of  these  power  plants  are  highly  pleased  with 
their  performance  and  economy.  You  can  now  drive  a 
two-viner  staton  efficiently  with  a  fuel,  maintenance  and 
depreciation  cost  of  less  than  forty  cents  per  hour.  Other 
sized  stations  in  proportion. 


MACHINE  CO. 

KEWAUNEE  WISCONSIN 

Establifhed  1880  •  Incorporated  1924 

GREEN  PEA  HULLING  SPECIALISTS 


PROVIDE  ECONOMICAL,  DEPEND¬ 
ABLE,  STEADY  AND  ACCURATELY 
CONTROLLED  POWER 
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A  Iways  Dependable  1 

OLD  FAITHFUL  BRAND 

Seed  Peas  For  Canning  and  Freezing 

GALLATIN  VALLEY  SEED  CO. 

BOZEMAN,  MONTANA 


CORRUGATED 


SOLID  FIBRE 


BOXES 

Phone :  Curtis  0270 

THE  EASTERN  BOX  COMPANY 

East  Brooklyn  P.  O.  BALTIMORE,  MD . 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cut 

Mortal  Combination 
Corn  Cutter 

For  Whole  Grain  or 
Cream  Style 

Mortal  Corn  Huaker 

Either  Single  or  Double 

Mortal  Labeling  Machine 

and  other  machinery 

Write  for  catalog  and 
further  particulara 

MORRAL  BROTHERS,  Morral,  Ohio 


THE  1941  DIRECTORY  OF  CAHNERS 

Now  Ready!  Enter  your  order  now  for  the  32nd  edition.  Compiled  by  the  National  Cannera  Aaaociation, 
from  Statiatical  Reporta  and  auch  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 


National  Canners  Association, 


1739  H.  Street,  N.  W.  Washington,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


T]H[]e  ItlKini 
HUSKERS 
SILK 


nnEiD*  Westminster,  Md. 

—  CUTTERS  — TRIMMERS  —  CLEANERS 
ERS— WASHERS  and  GRINDERS 
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rHE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

iio  More  Bids — Will  Buy  Direct — Army 
.deals  May  Bring  Back  the  Art  of  Eating — 
Retail  Buying  Up  Heavily  Everywhere. 

MARKET — Seems  to  us  that  the 
most  important  feature  of  the  past 
week  has  been  the  announcement 
by  the  Army  that  from  now  on 
they  will  secure  needed  supplies 
by  “negotiation,”  i.  e.,  no  more  re¬ 
quests  for  bids;  and  that  will  un¬ 
doubtedly  mean  all  defense  buying 
for  all  departments  from  now  on. 
Details  of  this  will  be  found  else¬ 
where  in  this  issue.  What  it  means 
is  that  in  many  cases,  if  not  most, 
tenders  of  bids  were  either  not  suf¬ 
ficient  or  were  out  of  line  in  what 
the  Government  thought  proper 
prices,  and  they  were  forced  to  get 
the  needed  goods  by  direct  deal¬ 
ings,  and  negotiation,  with  the 
owners.  Evidence  of  this  has 
been  seen  all  through  the  reports, 
and  apparently  they  have  deter¬ 
mined  that  they  might  just  as  well 
make  this  the  rule,  and  do  away 
with  the  trouble  and  time  of  call¬ 
ing  for  bids,  studying  them,  ad¬ 
justing  and  finally  buying.  Will 
the  next  step  be  commandeering? 
The  answer  lies  with  the  sellers, 
for  the  Government  must  have  the 
supplies. 

Incidentally,  a  very  important 
market  consideration  develops 
from  the  manner  of  feeding  our 
armed  forces,  and  the  effect  this 
'vill  have,  later,  on  popular  con- 
•  umption  of  good  foods,  and  more 
f  them.  Food  fads,  and  style  ec- 
entricities  have  served  to  just 
bout  kill  the  art  of  eating;  have 
.educed  the  strength  and  stamina 
f  our  population  to  the  danger 
oint,  to  the  extent  that  the  over- 
rowded  condition  of  our  insane 
sylums  is  blamed  upon  this,  what 
light  be  termed  general  starva- 
ion  habit.  Three  square  meals  per 
•ay,  at  regular  intervals,  fed  to 
'ur  trainees  of  all  kinds,  to  build 
he  strong  bodies  required — and  to 
indo  the  fad-feeding  at  home — are 
neeting  very  hearty  approval,  and 
t  is  expected  these  men,  when 


they  return  home,  will  demand  bet¬ 
ter  foods,  and  more  of  them,  and 
that  their  families  step  up  to  this 
army-type  basis.  What  that  could 
mean  to  the  demand  and  the  con¬ 
sumption  of  foods,  canned  foods 
especially,  from  now  on  could  eas¬ 
ily  be  revolutionary.  All  market 
students  know  that  the  immediate 
effect  of  better  employment,  and 
better  wages,  showed  in  the  de¬ 
mand  for  more  and  better  foods 
(hence  the  price  raises),  as  wit¬ 
nessed  in  the  cleaning  up  of  all 
carryovers,  and  of  better  than  half 
the  total  of  ’41  packs  by  this  time, 
only  shortly  after  the  close  of  the 
canning  seasons.  But  this  return 
to  better  eating  will  affect  every 
branch  of  society,  not  just  the 
workers  or  those  who  had  been  in 
the  subnormal  strata  over  the 
years;  and  that  means  a  steady 
call  for  more  foods  than  we  have 
ever  produced.  That  is  why  Sec¬ 
retary  Wickard  called  for  in¬ 
creased  food  crops,  and  why  the 
canning  industry  must  expand  con¬ 
siderably,  in  addition  to  army  or 
defense  requirements.  And  we  re¬ 
spectfully  submit  this  thought  to 
0PM. 

In  the  realm  of  marketing 
canned  foods:  canners  are  busy 
labeling  and  shipping  the  orders  on 
hand,  with  plenty  of  troubles  about 
carrier  space,  freight  rates  and 
whatnot,  and  are  least  concerned 
about  prices  offered.  Those  prices 
are  very  firm,  and  in  some  in¬ 
stances  gradually  advancing — 
canned  tomatoes  for  instance, 
standard  2s,  now  strong  at  85 
cents,  when  they  can  be  found. 
Fancy  and  extra  standard  qualities 
bring  their  own  prices.  And  just 
to  lay  a  rumor,  that  tomato  can¬ 
ners’  warehouses  are  loaded  down 
with  goods  they  will  not  let  out — 
or  any  other  canners  for  that  mat¬ 
ter — anyone  familiar  with  this  in¬ 
dustry  knows  that  for  every  one 
“able  to  hold”  there  are  100  who 
are  forced  to  sell  as  soon  as  the 
goods  are  ready.  Speculators, 
earlier  in  the  season,  may  have 
bought  large  blocks  of  canned 
foods,  mainly  staples,  and  put  them 


away,  but  that  decidedly  is  not  the 
fashion  now,  since  speculators 
have  had  a  hard  time  getting  rid 
of  the  goods,  even  at  cost.  Neither 
canners  nor  speculators  can  hide 
these  goods  for  any  length  of  time, 
and  if  the  goods  were  in  existence 
the  market  prices  would  not  be  so 
strong,  for  all  men  know  that  the 
Government  will  not  buy  from  sec¬ 
ond  or  third  hands,  insisting  upon 
buying  from  the  producers,  as  we 
explained  last  week.  If  command¬ 
eering  ever  comes  it  will  probably 
first  hit  the  speculator  stocks,  and 
at  Government  prices !  So  far  dis¬ 
tributors  have  bought  to  replenish 
their  cleaned  out  stocks,  and  retail 
demand  has  made  it  hard  to  even 
do  that.  Doubt  that? 

Well,  take  the  report  just  issued 
on  retail  business  increases,  and 
try  to  figure  how  these  retailers 
could  have  sold  24  per  cent  more 
goods  in  September,  as  a  low  me¬ 
dium,  than  last  year  without  call¬ 
ing  on  the  distributors,  who  had 
allowed  their  stocks — under  hand- 
to-mouth-buying  —  to  dwindle 
down  to  zero.  Here  is  the  report 
of  the  Federal  Reserve  Board,  just 
made: 

“September  sales  in  the  Boston 
district  were  up  26  per  cent,  and  for 
the  nine  months  19  per  cent;  New 
York,  20  and  16;  Philadelphia,  21  and 
18;  Cleveland,  27  and  23;  Richmond, 

19  and  22;  Atlanta,  21  and  20;  Chi¬ 
cago,  25  and  18;  St.  Louis,  25  and 
21;  Minneapolis,  22  and  12;  Kansas 
City,  26  and  17;  Dallas,  22  and  19; 
and  San  Francisco,  29  and  20. 

In  the  New  York  district,  Sep¬ 
tember  sales  were  up  42  per  cent  in 
Bridgeport,  Conn.,  and  29  for  the 
nine  months;  Newark,  N.  J.,  20  and 
15;  Albany,  N.  Y.,  17  and  16; 
Binghampton,  31  and  24;  Buffalo, 

11  and  24;  Elmira,  30  and  34;  Ni¬ 
agara  Falls,  31  and  15;  New  York 
and  Brooklyn,  21  and  14;  Pough¬ 
keepsie,  18  and  15;  Rochester,  21  and 
16;  and  Syracuse,  24  and  23.” 

The  demand  is  there,  and  grow¬ 
ing,  but  the  stocks  of  foods  are  not. 

However,  the  Government  is 
calling  for  bids  to  pack  or  produce 
certain  items,  in  other  words,  ask¬ 
ing  your  prices  on  contracts  to  sup¬ 
ply  certain  items,  and  this  will 
doubtless  continue. 
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One  such  request  is  a  poser: 
they  want  to  buy  130,000  dozens 
No.  10  fancy  catsup,  and  they  will 
get  it;  but  what  that  will  do  to 
the  pulp  market,  in  its  present 
scarce  condition,  will  be  plenty.  In¬ 
terested  parties,  no  doubt,  have 
this  request  for  bids  before  them, 
but  it  is  a  market  consideration. 

Here  we  are  knocking  at  the 
doors  of  November,  and  still  we 
have  delightful  Indian  Summer 
weather,  with  no  frost,  though 
other  regions  cannot  boast  that. 
Floods  and  earthquakes,  snows  and 
frosts  are  reported,  and  some  can¬ 
ning  crops  are  being  caught,  but 
all  in  all  the  year  has  been  a  very 
propitious  one  for  our  industry — 
not  as  big  packs  as  many  would 
have  liked,  but  only  because  the 
market  has  taken  them  as  quickly 
as  made.  In  view  of  events  that 
may  develop  very  rapidly  from 
now  on,  it  would  have  been  fortu¬ 
nate  if  the  packs  had  been  twice 
their  size — but  you  did  the  best 
you  could,  and  you  are  cashing 
quite  satisfactorily  in  return. 

NEW  YORK  MARKET 

Quiet  But  Firm — Tri-State  Tomato  Pack 
Finished,  Prices  Firm — Pea  Stocks  Running 
Low — Corn  Interest  Improved — 
Preparing  For  Oysters. 

By  “New  York  Stater” 

New  York,  October  24,  1941. 

THE  SITUATION  —  Spot  inquiry 
for  canned  foods  has  again  been  on 
the  quiet  side  during  the  current 
week,  and  price  changes  have  been 
negligible.  The  market  generally 
is  in  quite  firm  position,  with  of¬ 
ferings  by  canners  of  limited  vol¬ 
ume,  but  despite  the  underlying 
firmness,  some  buyers  apparently 
are  of  the  belief  that  continued 
lack  in  spot  demand  may  bring 
about  some  easing  in  values  on  the 
part  of  canners  with  small  surplus 
holdings  which  they  may  be  anxious 
to  liquidate.  There  is  nothing  to 
base  such  a  supposition  on,  how¬ 
ever, — indeed,  it  is  probable  that 
the  wish  is  father  to  the  thought 
in  this  instance.  Current  advices 
are  that  holdings  at  canneries  are 
not  excessive  on  any  items,  but. 


on  the  contrary  are  unusually  light 
on  wanted  grades. 

THE  OUTLOOK — While  the  near- 
term  price  trend  is  anyone’s  guess, 
all  indications  point  to  a  firm  or 
higher  basis.  Present  light  trad¬ 
ing  is  due  in  large  measure  to  the 
fact  that  the  trade  is  concentrating 
on  cleaning  up  the  loose  ends  on  de¬ 
liveries  against  contracts  booked 
earlier  in  the  season,  and  revising 
inventory  requirements  in  the  light 
of  pro  rates  which  were  made  on 
many  grades.  Buyers  in  a  few  in¬ 
stances  have  been  pleasantly  sur¬ 
prised,  it  is  reported,  when  can¬ 
ners  who  had  pro-rated  them 
sharply  on  their  purchases  suc¬ 
ceeded  in  getting  a  few  more  cars 
packed  and  delivered  these  goods  to 
the  pro-rated  buyers  on  the  same 
basis  at  which  future  business  was 
booked, — at  a  time  when  spot  val¬ 
ues  were  substantially  higher  than 
said  futures  price  levels. 

TOMATOES — With  the  pack  in  the 
tri-states  “in,”  and  production  re¬ 
ported  about  20  per  cent  less  than 
that  of  a  year  ago,  the  market  may 
now  square  away  for  trading  for 
the  remainder  of  1941.  Currently, 
standards  are  quite  firm  on  the 
basis  of  55  cents  for  Is,  85  cents 
for  2s,  $1.25  for  2i/4s,  and  $4.00 
for  10s,  all  f.  o.  b.  canneries,  while 
on  extra  standards  Is  are  not  to 
be  had  under  57  cents,  2s  gener¬ 
ally  at  90  cents,  and  10s  at  $4.25,  at 
canneries.  Tomato  juice  offerings 
out  of  the  south  are  attracting 
more  interest,  with  standard  Is 
quoted  at  45  cents,  46-ounce  at 
$1.70-$1.75,  and  10s  at  $3.50,  while 
on  fancy  quality.  Is  range  47^4  to 
50  cents,  20-ounce  tins  are  firm  at 
80  cents,  24-ounce  at  90  cents,  46- 
ounce  at  $1.80,  and  10s  at  $3.75. 

PEAS — Reports  from  the  tri¬ 
states  are  to  the  effect  that  less 
than  750,000  cases  remain  on  hand 
unsold  at  canneries,  most  of  which 
are  Alaskas.  Standard  ungraded 
of  this  variety  are  quoted  this 
week  at  90-921/2  cents  for  2s  and 
$5.00  for  10s,  with  extra  standards 
ranging  $1.10  to  $1,121/2  on  the 
No.  2  tin.  Sweets,  ungraded,  hold 
at  90  cents  minimum  on  2s  and 
$5.25  on  10s,  with  extra  standard 
ungraded  at  95  cents  for  2s  and 
$1.05  for  3-sieve.  Inquiry  has  con¬ 
tinued  rather  quiet. 


BEANS — ^With  cannery  holdings 
smaller  than  usual  at  this  season 
of  the  year,  and  the  market  con¬ 
tinuing  in  strong  shape,  buying  in¬ 
terest  on  stringless  beans  is  show¬ 
ing  some  improvement.  Standard 
cut  green  beans  continue  to  com¬ 
mand  $1.00  for  2s  and  $5.00  for 
10s,  f.  o.  b.  canneries,  with  extra 
standards  at  $1.05  and  $5.25. 
Standard  cut  wax  rules  strong  at 
$1.10  on  2s  and  $5.25  on  10s.  Can¬ 
ners  are  reported  closely  sold  out 
on  new  pack  all-green  limas,  with 
fancy  tins  green  2s  now  strong  at 
$1.75  and  upwards.  Standard 
green  and  white  list  at  90  cents  on 
2s  and  $5.00  on  10s,  with  extra 
standards  of  this  grade  $1.00  and 
$5.25,  respectively. 

CORN — Interest  is  showing  a  lit¬ 
tle  improvement,  but  actual  trading 
is  light  as  yet.  Southern  packers 
are  holding  standard  crushed  ever¬ 
green  firm  at  90  cents  for  2s,  with 
extra  standard  at  $1.00.  On 
fancy  whole  kernel,  solid  pack,  sel¬ 
lers  quote  $1.00  for  2s  and  $5.75 
for  10s.  Extra  standard  whole 
grain  bantam  is  quoted  at  $1.00 
on  2s  and  5.50  on  10s,  while  fancy 
is  held  at  $1.05  and  $5.75.  Extra 
standard  crushed  bantam  ranges 
95  cents  $1.00,  while  fancy  is  held 
at  $1.00-$1.10,  as  to  seller. 

SPINACH  —  Light  holdings  of 
spinach  are  making  for  a  firm 
market,  and  canners  are  not  free 
sellers  at  current  going  levels, 
which  find  standard  2s  posted  at 
$1.15,  21/2S  at  $1.60,  and  10s  at 
$5.50,  while  on  fancy  offerings  are 
limited  to  No.  10s,  which  range 
$5.75  to  $6.00,  f.  o.  b.  southern 
plants.  Buyers  are  looking  over  the 
Arkansas  situation,  and  are  also 
showing  interest  in  the  California 
market,  where  canners  have  been 
withdrawn  from  the  market  for 
some  weeks  past. 

LOBSTER  HIGHER — Reflecting  lim¬ 
ited  offerings  and  higher  costs,  im¬ 
porters  this  week  again  advanced 
quotations  for  Canadian  lobster, 
bringing  the  market  up  to  $3.25  for 
quarters,  $4.25  for  halves,  and 
$7.50  for  Is,  all  per  dozen,  f.  o.  b. 
New  York. 

SARDINES — With  export  buyers 
jobbing  into  the  market  as  com¬ 
petitors  with  the  domestic  trade 
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for  the  few  sardines  which  are  not 
moving  to  F.  S,  C.  C.  out  of  the 
current  season’s  pack,  the  market 
has  taken  another  brace.  While 
packers  are  withdrawn,  a  price  of 
$4.25  is  looked  for  on  quarter  key¬ 
less,  with  $4.75  for  quarter  key 
decorated  and  $5.00  for  quarter 
key  carton  when  canners  again 
make  offerings.  While  the  Maine 
cannery  season  closes  by  law  No¬ 
vember  30,  a  movement  is  under 
way  currently  for  an  extension  of 
the  legal  packing  dates,  in  view  of 
the  current  short  supply  situation. 

SALMON — ^While  the  trade  is  re¬ 
ported  to  have  put  on  some  pres¬ 
sure  for  concessions  from  the  $1.75 
basis  on  pink  salmon,  f.o.b.  Seattle, 
canners  have  shown  no  desire  to 
meet  buyers’  views  on  a  reduc¬ 
tion,  and  are  currently  quoting  the 
market  on  an  unchanged  basis. 
Demand,  however,  continues  quiet 
for  this  grade.  The  market  for 
reds  is  nominal,  with  sales  recently 
reported  put  through  at  $3.70, 
coast. 

OYSTERS — Canners  along  the  At¬ 
lantic  Coast  are  getting  ready  for 
the  season’s  pack,  and  quotations 
were  heard  this  week  from  south¬ 
ern  packing  points  on  the  basis  of 
$1.25  for  3V2-ounce  tins,  $1.40  for 
4-ounce,  $1.60  for  5-ounce,  $2.70 
for  8-ounce,  and  $3.20  for  10-ounce, 
f.  o.  b.  canneries. 

SHRIMP — Limited  offerings  con¬ 
tinue  to  keep  the  market  in  strong 
position,  with  prices  still  nominal 
on  all  sizes. 

APPLES  ADVANCE  —  Continued 
strength  in  canned  apple  products 
is  reported:  New  York  State  pack¬ 
ers  this  week  advanced  10s  to  a 
minimum  of  $5.00  for  heavy  pack 
sliced,  6-pound  net,  with  sauce 
prices  up  to  85  cents  for  2s  and 
$4.10  for  10s,  f.  0.  b.  canneries. 
Trade  demand  has  been  good,  and 
considerable  government  buying  is 
pending. 

CALIFORNIA  FRUITS  —  Develop¬ 
ments  are  lacking  in  the  West 
Coast  canned  fruits  position  this 
week,  insofar  as  new  buying  or 
price  revisions  are  concerned.  Many 
distributors,  who  had  been  with¬ 
holding  shipping  instructions  in 
the  hope  that  steamer  space  would 


become  available  later  on  in  the 
year,  are  now  giving  up  on  the  idea 
of  water  movement  and  are  rout¬ 
ing  their  fruits  to  the  eastern  sea¬ 
board  all-rail.  The  somewhat  high¬ 
er  prices  effective  on  a  number  of 
canned  fruit  products  have  been 
“lost  in  the  shuffle,”  insofar  as  ad¬ 
verse  consumer  reaction  is  con¬ 
cerned,  and  the  public  in  this  area 
is  also  taking  to  the  new  glassed 
fruit  in  an  encouraging  fashion. 


CHICAGO  MARKET 

Busy  Receiving  Rather  Than  Buying — 
Tomato  Holdings  Light  in  Canners’  Hands — 
Tomato  Products  in  Demand — Alaska  Peas 
Cleaned  Up — Corn  Market  Stiff — Wiscon¬ 
sin  Having  Good  Beet  Season — Floods 
Hurt  Ozark  Spinach — Look  At  Bean  Prices! 
— Weather  Helped  Better  Pumpkin  Pack — 

Interest  Continues  in  Fruits — Broker 
Represents  the  Seller. 

By  “Illinois” 

Chicago,  October  24,  1941. 

GENERAL  MARKET — Canners  have 
been  busy  for  the  past  number  of 
weeks  and  many  will  continue  to 
be  busy  for  the  next  several  weeks, 
labeling  and  shipping  orders  con¬ 
firmed  earlier  in  the  season.  The 
distributing  trade  have  been  and 
continue  to  be  busy  receiving  mer¬ 
chandise,  arranging  for  Fall  and 
Thanksgiving  campaigns  and  are 
not  much  interested  in  buying  ex¬ 
cept  on  those  items  that  they  of 
necessity  have  to  have,  to  round 
out  their  stock. 

Values  continue  firm  with  a  ris¬ 
ing  tendency.  Distribution  into  re¬ 
tail  channels  goes  on  apace. 

TOMATOES — With  the  exception 
of  California,  the  bell  has  rung  on 
the  tomato  pack  of  1941.  A  few 
isolated  districts  in  the  Middlewest 
are  limping  along  in  the  last 
stages. 

Interest  continues  and  the  mar¬ 
ket  rules  strong.  Stocks  in  Indi¬ 
ana  and  surrounding  States,  are 
light  in  canners’  hands,  much 
lighter  than  in  any  year  for  the 
past  number.  No.  1  tin  tomatoes 
of  all  grades,  plus  No.  10  tins  of 
all  grades,  are  in  extreme  small 
supply.  The  going  market  for  No. 
2  standard  Indiana  tomatoes  is  85 
cents  factory  with  No.  214  at  $1.10. 


TOMATO  PRODUCTS  —  Tomato 
puree  has  been  wanted  in  a  large 
way  and  sellers  under  $4.00  to 
$4.25  for  No.  10  tins,  are  difficult 
to  find.  Tomato  juice  in  some 
sizes,  particularly  like  No.  10  tins, 
have  been  in  demand.  Catsup  and 
chili  sauce  are  in  a  strong  posi¬ 
tion. 

PEAS  —  Scattered  buying  has 
ruled  during  the  past  week.  No.  2 
standard  Wisconsin  4-sieve  Alaskas 
are  now  95  cents  to  $1.00  factory. 
No.  2  tin  extra  standard  and  stand¬ 
ard  2-sieve  Alaskas  are  just  about 
cleaned  up.  The  Federal  Surplus 
Commodity  Corporation  issued  a 
call  for  additional  peas,  and  the 
bids  were  to  be  opened  on  Tuesday 
of  this  week,  the  21st. 

CORN — The  market  is  stiff.  A 
steady  run  of  orders  has  been  not¬ 
ed.  No.  2  standard  cream  style 
white  corn  is  difficult  to  find  even 
at  90  cents  factory  in  these  parts. 
No.  1  tin  cream  style  corn,  fancy 
grades,  in  both  white  and  yellow, 
have  been  offered  at  75  cents  fac¬ 
tory.  Some  other  quotations  are: 
No.  2  fancy  W.  K.  yellow,  $1.10 
Wisconsin ;  No.  2  fancy  C.  S.  coun¬ 
try  gentleman,  $1.10  Indiana;  No. 
2  extra  standard  W.  K.  yellow, 
971/4  cents  Wisconsin. 

BEETS — Wisconsin  canners  con¬ 
tinue  to  pack.  Open  October 
weather  has  produced  a  larger  crop 
than  seemed  possible  some  months 
ago.  Other  beet  sections,  like  New 
York  State,  have  not  fared  so  well 
and  Wisconsin  has  recently  been 
selling  freely  for  shipment  to 
Eastern  markets.  Prices  have  ad¬ 
vanced,  until  today  quotations  re¬ 
flect  10  cents  per  dozen  basis  No.  2 
tins  over  opening. 

SAUERKRAUT  —  This  market  is 
edging  up  with  90  cents  to  95  cents 
on  No.  2yo  fancy  grade,  the  going 
'quotation  in  Wisconsin,  Ohio  and 
Illinois. 

SPINACH  —  Reports  from  the 
Ozarks  indicate  extensive  flood 
damage  to  the  Fall  crop.  Some 
Southern  spinach  as  packed  in 
Texas,  Louisiana,  and  South  Caro¬ 
lina,  have  been  sold  in  the  Chicago 
district.  Spinach  is  one  vegetable 
item  that  promises  to  be  not  only 
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scarce,  but  to  rule  at  higher  prices 
between  now  and  the  Spring  pack, 

GREEN  AND  WAX  BEANS — $1.00 
for  No.  2  tin  standard  cut  green 
beans  is  the  price  in  Wisconsin  and 
Michigan  when  truck  lots  are  of¬ 
fered.  Extra  standard  cuts  have 
been  sold  at  $1.20  to  $1.25  in  those 
two  States.  Fancy  small  cuts  are 
quoted  at  $1.40  to  $1.65.  No.  10 
tin  green  beans  and  wax  beans  of 
all  kinds  are  scarce. 

PUMPKIN  —  Weather  conditions 
this  month  also  favored  the  pump¬ 
kin  crop,  resulting  in  a  larger 
pack.  The  demand  has  been  broad 
and  the  market  continues  well  sus¬ 
tained.  No.  21/4  fancy  grade  rules 
from  80  to  85  cents  factory,  with 
No.  10  tins  at  $2.85  to  $3.25 
factory. 

APPLES  AND  APPLESAUCE — Some 
new  business  has  been  booked  as 
buyers  seem  convinced  the  market 
can  go  only  one  way.  Most  New 
York  State  and  Pennsylvania  ap¬ 
ple  canners  are  withdrawn. 

BERRIES  —  Blueberries  continue 
to  occupy  the  center  of  the  stage 
in  the  berry  line.  Sizeable  sales 
have  been  made  basis  $9.00  Maine. 
Blackberries  are  scarce,  especially 
No.  10  tin  water  grade.  Black 
raspberries  are  quoted  at  $9.50  in 
New  York  with  Columbian  reds  at 
$10.50.  Loganberries,  boysenber- 
ries,  strawberries  and  youngber- 
ries  in  the  Pacific  Northwest  are 
in  narrow  supply. 

GRAPEFRUIT  AND  GRAPEFRUIT 
JUICE — The  business  on  the  coming 
season’s  pack  seems  to  be  limited 
to  S.  A.  P.  orders.  No.  2  spot 
grapefruit  juice  is  quoted  at  621/4 
cents  in  Texas  and  671/4  cents  in 
Florida.  Grapefruit  sections  are 
wanted,  but  difficult  to  obtain  of 
proper  quality. 

CALIFORNIA  FRUITS  —  Pineapple 
continues  of  increasing  interest. 
Prices  are  favorable  in  comparison, 
with  other  fruit  items.  The  pear 
market  is  strong  account  additional 
Government  buying  under  the 
lend-lease  bill.  Cling  peaches  con¬ 
tinue  to  hold  their  own  and  quite 
a  little  fill-in  orders  have  been  re¬ 
corded.  Fruit  cocktail  and  fruit 
salad  are  reported  moving  heavily 
in  retail  distribution. 


FISH — Storms  along  the  Atlantic 
Gulf  have  made  for  an  additional 
shortage  in  an  already  short  pack 
of  shrimp.  In  tuna,  there  is  little 
being  offered.  Prices  have  sharply 
advanced  over  quotations  earlier  in 
the  season.  Sardines  are  moving 
in  a  large  way  and  salmon  is  tight¬ 
ly  held. 

THE  FOOD  BROKER — (See  previ¬ 
ous  five  issues.)  The  food  broker 
performs  the  services  of  negotia¬ 
ting  a  sale.  He  is  a  salesman.  He 
is  not  a  buyer,  nor  can  he  be  re¬ 
lated  to  the  buyer  as  an  employee, 
subsidiary  or  affiliated  in  any  man¬ 
ner  if  he  is  to  maintain  his  iden¬ 
tity  as  a  food  broker — a  salesman. 
Then,  too,  under  the  law,  he  could 
not  be  part  of  any  buyer’s  firm  or 
buying  organization. 

The  term  “food  broker”  is  a  spe¬ 
cific  title  and  applies  to  a  distinct 
and  unique  branch  of  the  industry. 
True,  the  title  is  confusing  because 
a  dictionary  definitions  of  a  broker 
refer  to  one  who  is  a  go-between, 
who  may  at  one  time  be  the  agent 
of  the  buyer  and  another  time,  in 
another  transaction,  the  agent  of 
the  seller.  By  established  custom, 
however,  over  a  75-year  period,  the 
food  broker  is  understood  by  the 
entire  trade  as  the  representative 
of  the  seller. 

(To  be  continued  next  week.) 

CALIFORNIA  MARKET 

Consumer  Movement  Heavy — Rains  Slow 
Late  Packs,  Help  Spinach — Demand  Slows 
as  Delivery  Difficulties  Increase  —  Solid 
Pack  Tomatoes  Disappoint — Beans  Sold  Up 

— Good  Sardine  Season  in  Prospect. 

By  “Berkeley” 

San  Francisco,  Oct.  24,  1941. 

STOCKING  UP — Canners  are  re¬ 
ceiving  reports  from  leading  dis¬ 
tributing  centers  to  the  effect  that 
their  products  are  moving  off  the 
shelves  of  retailers  at  a  livelier  rate 
than  has  been  noted  in  several 
years.  Part  of  the  increased  busi¬ 
ness  is  credited  to  increased  con¬ 
sumption  and  part  of  it  to  the  de¬ 
sire  of  housewives  to  stock  up 
against  a  possible  shortage  and 
higher  prices.  The  demand  seems 
to  be  well  spread  among  fruits. 


vegetables  and  fish,  with  a  trend 
toward  quality  brands. 

RAINS — Light  rains  have  fallen 
during  the  week  in  northern,  cen¬ 
tral  and  southern  California.  While 
damage  to  crops  has  been  light,  the 
rains  suggest  that  heavier  storms 
may  be  expected  at  any  time  and 
that  the  canning  season  will  short¬ 
ly  be  at  an  end.  The  harvesting 
of  tomatoes  has  been  slowed  down 
in  some  sections  by  the  rain,  but 
it  is  doubtful  if  any  real  damage 
has  been  done.  The  harvesting  of 
beans  has  also  been  interrupted, 
but  the  bulk  of  this  crop  is  now 
under  cover.  Fall  spinach  has  been 
benefited  by  the  showers. 

DRY  BEANS — California  dry  bean 
markets  are  firm,  with  a  fairly  ac¬ 
tive  demand  from  canners  and  dis¬ 
tributors.  Prices  of  11  principal 
varieties  rose  to  $5.39  per  hundred 
pounds  during  the  week  from 
$5.35.  At  the  opening  of  the  month 
prices  averaged  $5.05.  The  Cali¬ 
fornia  crop  is  now  estimated  at 
5,332,000  bags,  or  about  5  per  cent 
less  than  the  estimate  of  Septem¬ 
ber  1.  Last  year’s  crop  amounted 
to  5,492,000  bags  and  the  previous 
10-year  average  crop  is  3,939,000 
bags.  Stocks  of  dry  beans  in  Cali¬ 
fornia  warehouses  were  1,478,503 
bags  on  October  1,  the  smallest  for 
any  corresponding  date  since  1935, 
and  more  than  one  million  bags  less 
than  the  quantity  on  hand  a  year 
earlier.  This  is  accounted  for  in 
part,  however,  by  the  fact  that  har¬ 
vesting  has  been  later  than  usual 
this  year.  The  most  marked  in¬ 
crease  in  price  of  late  has  been  on 
small  whites,  in  which  canners  are 
especially  interested. 

DELIVERY  DIFFICULTIES  —  The 
canned  foods  market  has  quieted 
down  quite  appreciably  the  last  few 
days,  although  considerable  busi¬ 
ness  is  being  offered  and  inquiries 
are  numerous.  Orders  are  coming 
through  for  many  items  no  longer 
to  be  had  and  many  of  the  inquiries 
are  for  items  on  which  canners 
have  been  sold  up  for  some  time. 
Buyers  seem  to  feel  that  some  odd 
unsold  lots  might  be  showing  up. 
Canners  are  having  many  difficul¬ 
ties  in  making  deliveries  as  boxes 
and  labels  are  in  short  supply,  along 
with  steamer  space. 
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APRICOTS  —  More  offerings  of 
apricots  at  minimum  lists  have 
been  made  of  late  than  for  some 
time  but  buyers  note  that  these  are 
from  packers  operating  in  San 
Joaquin  Valley  districts.  The  apri¬ 
cots  from  these  districts  sell  reg¬ 
ularly  for  less  than  the  Coast 
grown  fruit.  Some  interesting  sales 
of  freestone  peaches  have  been 
made  of  late,  these  being  wanted 
for  special  sales  events,  the  prices 
being  well  below  those  prevailing 
on  clings. 

TOMATOES — The  canned  tomato 
market  is  rather  quiet,  in  keeping 
with  other  lines,  but  prices  have 
lost  none  of  their  firmness.  Some 
canners  report  that  their  output  of 
solid  pack  has  been  a  disappoint¬ 
ment  and  pro  rata  deliveries  are 
suggested.  Sales  of  No.  2l^s  at 
$1.60  have  been  reported  of  late. 
Pro  rata  deliveries  are  being  made 
on  some  items  in  Italian  type  to¬ 
matoes  and  tomato  paste. 

SNAP  BEANS — String  beans  are 
still  being  packed,  though  on  a  lim¬ 
ited  scale,  and  with  everything  sold 
a  long  time  ago  there  is  no  market 
to  report.  Even  some  of  the  large 
packers,  who  usually  hold  sales 
down  to  quantities  that  can  be  de¬ 
livered,  have  made  short  deliveries. 
Cannery  representatives  in  some 
California  districts  are  now  in  the 
field,  seeking  to  get  an  increased 
acreage  for  1942. 

FISH — The  canned  fish  market  is 
very  firm  with  the  demand  for 
many  items  running  ahead  of  the 
packs.  Most  tuna  packers  are  still 
withdrawn  and  some  will  be  fortu¬ 
nate  to  deliver  orders  in  full. 
Catches  are  proving  light  and  few¬ 
er  boats  are  operating,  many  of 
these  having  changed  over  to  sar¬ 
dine  fishing.  Salmon  packing  has 
come  to  an  end  and  the  output  has 
been  a  good  one.  The  pack  came 
on  a  cleaned  up  market  and  a  very 
large  part  of  it  has  already  been 
disposed  of.  The  packing  of  sar¬ 


dines  is  now  in  full  stride  in  Cali¬ 
fornia  and  a  good  season  seems  in 
prospect.  In  the  San  Francisco 
district  the  pack  for  August  and 
September  amounted  to  207,664 
cases  of  No.  1  ovals  and  168,920 
cases  of  other  sizes.  Plants  in  the 
Monterey  district  packed  398,168 
cases  of  No.  1  ovals  and  518,201 
cases  of  other  sizes  during  this 
month.  Formerly,  the  season  in 
southern  California  did  not  open 
until  November  1,  but  the  State 
Legislature  changed  the  opening 
date  to  October  1,  so  operations  are 
now  under  way  there,  contrary  to 
published  reports.  Heavy  early 
sales  were  made  and  most  canners 
are  now  packing  against  business 
already  booked. 

LIQUID  GOLD — Olive  oil  promises 
to  be  California’s  liquid  gold  this 
year,  and  possibly  for  several  years 
to  come.  Formerly  olive  oil  sold 
from  $2.00  to  $2.50  a  gallon,  but 
the  price  is  now  in  the  neighbor¬ 
hood  of  $5.00  a  gallon.  A  carload 
shipment  was  made  recently  from 
a  northern  California  plant,  the 
7,500  gallons  being  valued  at 
$35,000  net  to  the  growers. 

GULF  STATES  MARKET 

Production  Increasing  and  Hopes  Rising — 
Large  and  Fancy — Demand  Light — ^The 

Prices — Weather  Too  Hot  For  Oysters. 

By  “Bayou” 

Mobile,  Ala.,  October  24,  1941. 

SHRIMP — Production  of  shrimp 
took  a  spurt  last  week  as  there 
were  more  caught  last  week  than 
the  previous  one,  and  this  enabled 
the  factories  to  operate  nearly 
half  a  day  every  day.  The  indica¬ 
tions  are  that  the  factories  will  be 
able  to  get  more  shrimp  this  week. 

Hopes  for  a  “Ninth  inning  rally” 
in  the  shrimp  game  are  more  en¬ 
couraging  now  as  production  seems 
to  be  increasing  and  if  the  weather 


remains  as  favorable  as  it  is  now, 
it  may  materialize,  although  cold 
weather  is  now  overdue  and  a 
change  is  looked  for  at  any  time. 

The  quantity  of  small  and  baby 
shrimp  in  the  bay  this  year  was 
less  than  in  others,  which  might 
indicate  that  the  crop  of  shrimp 
this  year  is  subnormal.  However, 
there  is  no  way  to  determine  the 
size  of  the  crop  available,  because 
shrimp  migrate  from  one  place  to 
another  in  search  of  food  and  bet¬ 
ter  climate  conditions. 

Shrimp  is  a  hot  weather  crusta¬ 
cean  and  they  leave  ^when  the 
water  in  the  area  they  are  in  gets 
too  chilly.  For  this  reason,  shrimp 
leave  our  bays  and  lakes  in  the 
Winter  for  more  balmy  climate. 

What  the  shrimp  is  short  in 
quantity,  it  makes  up  in  quality, 
because  they’re  certainly  large  and 
fancy. 

We  are  still  having  Indian  Sum¬ 
mer  weather  and  as  long  as  this 
lasts  shrimp  production  will  con¬ 
tinue.  The  oyster  folks  and  the 
coal  men  are  wishing  for  cold 
weather,  which  is  very  much 
needed  for  their  business,  so  what 
is  one  man’s  loss  is  another’s  gain. 

The  movement  of  canned  shrimp 
is  light,  mainly  because  a  good 
many  of  the  canners  have  with¬ 
drawn  from  the  market.  On  the 
other  hand,  the  price  of  shrimp 
may  appear  too  high  to  buyers  and 
they  buy  very  lightly. 

Supply  and  demand  govern  the 
price,  but  it  looks  like  the  supply 
will  have  to  be  hiked  to  consider¬ 
ably  more  than  it  is  now  to  have 
any  effect  on  the  price  of  canned 
shrimp,  and  the  price  will  have  to 
remain  high  on  account  of  the  high 
price  that  the  canners  have  to  pay 
for  raw  material,  labor,  etc. 

Some  packers  have  quotations  at 
$1.65  per  dozen  for  No.  1  small; 
$1.75  for  No.  1  medium  and  $1.90 
for  large,  but  whether  the  general 
price  of  shrimp  will  settle  down  to 
this  remains  to  be  seen. 
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WAREHOUSE  SITUATION 


OYSTERS  —  This  “shirt-sleeve” 
weather,  which  shoots  the  mercury 
in  the  thermometer  to  85  degrees, 
is  certainly  not  oyster  weather. 
The  ice  cream  and  cold  drink  busi¬ 
ness  is  flourishing  at  a  time  when 
the  business  of  the  oysterman,  coal 
man  and  clothing  man  should  be 
booming,  therefore  these  last  men¬ 
tioned  merchants  are  getting  a  bad 
break  right  now. 


Close  cooperation  between  government 
and  the  food  trades  is  needed  to  fully 
effectuate  the  defense  and  lease-lend  pro¬ 
grams,  according  to  M.  L.  Wilson,  As¬ 
sistant  Director  of  Defense  Health  and 
Welfare  Services,  in  charge  of  nutrition. 

“Food  defense  is  vital,”  Mr.  Wilson 
declared  in  a  recent  outline  of  the  food 
defense  problem.  “Cheese  and  eggs  and 
meat  and  milk  are  as  essential  for  the 
muscles  and  morale  of  British  workers 
and  civilians  as  are  oil  and  coal  to  keep 
their  mighty  defense  plants  going  and 
their  shipyards  in  operation.  In  the 
next  twelve  months  we  cannot  produce 
too  much  of  the  protective  foods.  The 
Government  is  solemnly  committed  to 
protect  the  price  of  producers  of  these 
products  in  1942.  In  the  next  twelve 
months  agriculture  will  strain  every  re¬ 
source  to  produce  them.” 

One  of  the  chief  problems  in  the  com¬ 
ing  food  program,  Mr.  Wilson  com¬ 
mented,  will  be  to  avoid  local  gluts  and 
waste.  Food  distributors  of  all  types 
may  therefoi'e  aid  defense  substantially 
by  adopting  policies  emphasizing  co¬ 
operation  and  prevention  of  waste,  he 
declared. 

“We  cannot  overproduce  the  high  pro¬ 
tein  products  in  the  year  which  lies 
ahead,”  Mr.  Wilson  continued.  “Milk, 
eggs,  cheese,  and  pork  are  vital  for  the 
American-Anglo  nutrition  program  which 
we  are  committed  to.  There  need  be  no 
fear  for  rationing  any  of  these  if  every¬ 
one  cooperates.  There  may  be  brief 
periods  when  it  is  to  the  interests  of  our 
defense  that  conservation  of  some  indi¬ 
vidual  products  may  have  to  be  urged, 
but  this  can  be  accomplished  without 
cutting  down  on  our  dietary  standard  or 
in  any  way  lowering  the  broad  objectives 
of  the  nutrition  program.  .  . 

“Production  is  the  least  of  our  prob¬ 
lems.  Agriculture  is  prepared.  We  have 
the  farms.  We  have  the  physical  pro¬ 
duction  plants.  The  nation’s  soils  are 
in  better  shape  than  they  have  been  for 
years.  Scientific  knowledge  for  intensi¬ 
fied  production  is  available  to  farmers 
through  our  experiment  stations,  land- 
grant  colleges,  extension  services,  and 
vocational  schools  in  agriculture.  Barr¬ 
ing  disaster  of  nature,  such  as  long- 
continued  droughts  or  other  freaks  in  the 
weather,  our  farmers  will  produce  in 
1942  what  is  needed  at  home  plus  what 
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Oysters  are  in  good  shape  con¬ 
sidering  the  weather,  and  a  fairly 
good  quantity  of  them  is  being 
consumed  at  present,  but  it  takes 
cold  weather  for  the  oyster  busi¬ 
ness,  not  only  that  oysters  are 
fatter  and  there  is  a  greater  de¬ 
mand  for  them,  but  it  is  more  sat¬ 
isfactory  for  the  producer,  dealers 
and  retailers  to  handle  them. 


is  necessary  in  the  way  of  food  to  keep 
Britain  afioat. 

“The  test  will  be  how  we  shall  be  able 
to  fit  this  increased  production  into  a 
sound  nutritional  policy,  and  how  suc¬ 
cessful  we  shall  be  in  keeping  calm  and 
levelheaded  through  the  period  of  up¬ 
ward  adjustment  in  the  6  or  8  months 
that  lie  ahead.  In  meeting  this  test, 
there  is  no  group  that  can  accomplish 
more  than  the  food  distributors. 

“There  is  no  need  for  price  hysteria 
in  foods.  There  is  no  cause  for  hys¬ 
terical  buying  and  wasteful  hoarding. 
To  prevent  it  in  the  months  ahead 
should  be  a  major  goal  of  every  branch 
of  the  nation’s  food  interests.” 

A  number  of  food  processing  indus¬ 
tries,  including  such  groups  as  the  meat 
packers,  evaporated  milk  canners,  the 
milling  and  baking  industries,  and  oth¬ 
ers,  have  already  scheduled  special  ad¬ 
vertising  campaigns  tieing  in  with  the 
national  nutritional  drive,  according  to 
Mr.  Wilson.  This,  he  declared,  “should 
be  very  helpful  in  acquainting  millions 
of  consumers  with  the  value  of  balanced, 
wholesome  diets.”  He  suggested  that 
retail  food  distributors  devote  special 
merchandising  attention  to  placing  em¬ 
phasis  upon  products  that  “carry  the 
message  of  good  nutrition.” 

MRS.  McCOVERN  DEAD 

Mrs.  Catherine  McGovern,  mother  of 
E.  B.  and  Arthur  McGovern  of  the  firm 
of  McGovern  &  McGovern,  Inc.,  Seattle, 
Washington,  canned  salmon  factors,  died 
at  Seattle  on  her  ninetieth  birthday, 
October  22nd,  after  a  week’s  illness. 

ARMY  WANTS  CATSUP  AND  CHERRIES 

Bids  will  be  opened  October  28th  by 
the  Chicago  Quartermaster  Depot  asked 
on  31,100  dozens  No.  10  cherries  or  as 
an  alternative  165,700  dozens  2’s.  On 
October  30th  bids  asked  on  130,000  dozens 
lO’s  fancy  canned  tomato  catsup  will  be 
opened. 

CANCO’S  MR.  STURDY  SPEAKS 

Carlton  F.  Sturdy,  American  Can  Com¬ 
pany’s  Speaking  Service,  will  address 
employees  of  Lauderbach-Griest  Com¬ 
pany  at  Philipsburg,  Punxsutawney  and 
Du  Bois,  Pennsylvania,  October  27,  28 
and  29. 


There  is  ample  refrigerated  warehouse 
space  to  preserve  the  country’s  perish¬ 
able  food  supplies  for  both  civilian  and 
governmental  needs,  according  to  a  sur¬ 
vey  by  Ralph  Budd,  transportation  com¬ 
missioner  of  O.  E.  M.  The  survey, 
which  was  conducted  by  the  Warehous¬ 
ing  and  Transportation  Unit  of  the 
Transportation  Division,  disclosed  that 
there  was  120,000,000  cubic  feet  of  space 
vacant  in  mid- June. 

“This  appears  ample  for  current 
needs  although  second  choice  space  may 
have  to  be  used  at  times,”  according  to 
Harry  D.  Crooks,  O.  E.  M.  warehousing 
consultant,  in  commenting  on  the  results 
of  the  investigation.  “The  survey  shows 
no  dangerous  condition  which  might  in¬ 
terfere  with  the  defense  effort.  On  the 
other  hand,  the  facts  produced  will  form 
a  basis  for  planning  of  storage  neces¬ 
sary  in  connection  with  the  stockpiling 
of  food  under  the  new  agricultural  ex¬ 
pansion  program.” 

This  is  the  first  of  three  major  surveys, 
recommended  by  a  committee  of  repre¬ 
sentatives  from  all  defense  offices,  which 
the  Warehouse  Unit  of  the  Transporta¬ 
tion  Division  is  conducting.  Two  others 
— of  merchandising  storage  facilities 
and  vacant  building  space  which  might 
be  converted  to  warehouse  use — will  be 
completed  soon. 

JOBBING  INDEX  AGAIN  RISES 

Wholesale  grocery  prices  continued  on 
the  increase  during  September,  accord¬ 
ing  to  the  monthly  index  compiled  by 
Dr.  Lewis  H.  Haney  for  National- 
American  Wholesale  Grocers’  Association. 

“The  index  rose  again  in  September, 
when  it  gained  1.7  per  cent  over  August,” 
the  association  reported  this  week.  “Al¬ 
though  this  is  the  smallest  month-to- 
month  rise  this  year,  there  is  normally 
a  decline  of  1  per  cent  in  September. 
The  index  is  now  the  highest  since  1929. 

“A  typical  bill  of  wholesale  groceries 
gives  an  index  of  101.8  for  September 
as  compared  with  100.1  for  August.  (The 
average  for  1921  is  taken  as  100.)  This 
is  36.3  per  cent  above  the  figure  for 
September,  1940. 

“The  index  is  based  on  a  list  of  30 
items,  which  represent  23  types  of  gro¬ 
cery  products.  The  daily  quotations  of 
these  items  are  averaged,  a  weight  be¬ 
ing  given  to  each  according  to  its  im¬ 
portance  in  the  sales  of  an  average 
wholesale  grocer. 

“In  September,  the  average  price  of 
19  of  the  items  rose,  5  declined,  and  6 
remained  unchanged.  Cottonseed  oil  and 
oats  each  averaged  14  per  cent  higher  in 
September,  and  codfish  was  13  per  cent 
higher.  The  other  increases  in  price 
were  7  per  cent  or  less,  and  the  prod¬ 
ucts  which  showed  them  are :  cheese, 
canned  milk,  coffee,  prunes,  dried  lima 
beans,  peas,  Maryland  corn,  tomatoes, 
peaches,  red  salmon,  lard,  and  flour. 
Rice  and  dried  jumbo  narrow  beans 
showed  declines  of  5  per  cent,  while  de¬ 
clines  in  sugar,  raisins,  and  cornmeal 
were  1  per  cent  or  less.” 
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FOOD  AND  DEFENSE 


CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  be  found  and,  therefore,  there  is  no  market  price. 


CANNED  VEGETABLES— Continued 


Eastern 
Low  High 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 .  1.05 

12-oz.  vac . 


Std.  No.  2.. 
No.  10  .... 


Ex.  Std.  No.  2.. 


Std.  No.  2.. 


Canned  Vegetables 


ASPARAGUS 

White  Colossal,  No.  2V^........_ . 

Large,  No.  2% . 

Medium,  No.  2% . 

Green  Mam.  No.  2  ro.  cans . 

Large,  No.  2 . . . 

Medium,  No.  2 .  2.60 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Tips,  60/80,  2b . 

Green  Tips,  40/60,  2s . 

Green  Cuts  and  Tips,  2s . 

Green  Cuts  and  Tips,  10s .  8.26 

Green  Cuts,  2s .  1.16 

STRINGLESS  BEANS 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


Std.  No.  2.. 


5.75 

6.00 

1.00 

1.02% 

5.50 

5.75 

1.00 

1.05 

5.75 

.95 

5.00 

4.75 

1.06 

i.12% 

6.00 

1.00 

1.05 

5.50 

5.75 

.95 

1.00 

Std.  Cut  Green, 
No.  10  . 


Ex.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 


3.35 

3.60 

CORN — Creamstyle 

3.40 

3.50 

Yellow,  Fancy  No.  2 . 

3.30 

3.40 

No.  10  . 

3.00 

3.10 

Ex.  Std.  No.  2 . 

3.00 

No.  10  . 

2.90 

3.00 

Std.  No.  2 . 

3.35 

3.50 

No.  10  . 

2.86 

3.00 

White,  Fancy  No.  2 . 

3.00 

3.16 

No.  10  . 

2.55 

2.90 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

11.25 

11.50 

HOMINY 

1.10 


.90 


1.00 

5.65 


No.  10 
td.  Cut 
No.  10 


No.  10  . . . 

Ex.  Std.  Whole  Wax,  No.  2.. 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.  No.  2 . 


LIMA  BEANS 


1.60 

1.40  1.65  . 

nominal  . 

1.25 

6.25 

1.20  .  . 

nominal  . 

.  MIXED  VEGETABLES 

1.10 

1.00  .  . 

.  Fey. 

.  No.  2 . 

5.60 

nominal  . 

.  No.  10  . 

1.40 

2.10 

nominal  . 

Std., 

.  No.  2 . 

6.25 

nominal  . 

.  No.  10  . 

nominal  . 

nominal  . 

PEAS 

nominal  . 

.  No. 

2  Fancy  Sweets,  2s . 

nominal  . 

.  No. 

2  Fancy  Sweets,  3s . 

1.20 

nominal  . 

.  No. 

2  Fancy  Sweets,  4s . 

6.25 

nominal  . 

.  No. 

2  Fancy  Sweets,  6s . 

1.40 

nominal  . 

.  No. 

2  Ex.  Std.  Sweets,  2s . 

nominal  . 

.  No. 

2  Ex.  Std.  Sweets,  3s . 

1.50 

2.00 

nominal  . 

.  No. 

2  Ex.  Std.  Sweets,  4s . 

nominal  . 

.  No. 

2  Ex.  Std.  Sweets,  5s . 

nominal  . 

.  No. 

2  Std.  Sweets,  2s . 

...  No. 

nominal  . 

.  No. 

2  Std.  Sweets,  4s . 

nominal  . 

.  No. 

2  Std.  Sweets,  65 . 

.80 

.90 

nominal  . 

.  No. 

10  Std.  Sweets,  2s . 

4.00 

4.50 

nominal  . 

.  No. 

10  Std.  Sweets,  3s . 

l.OTVa 


Std.  Split,  No.  1  Tall . 

No.  2%  . 66 


.86 

2.36 


.871^ 

4.00 


.90 

4.50 

.7714 


.90  1.00 


No.  2  Tiny  Green . 

1.50 

1.60 

1.50 

1.55 

No.  10  . . 

8.00 

No.  2  Fancy  Small  Green . . 

1.30 

1.35 

No.  2  Medium  Green . . 

1.20 

1.30 

1.26 

1.25 

No.  10  . 

..  7.00 

No.  2  Green  &  White . . 

..  1.00 

1.15 

1.00 

1.10 

.90 

.90 

No.  10  . 

..  5.50 

5.75 

No.  2  Fresh  White . . 

.80 

.87% 

.75 

.80 

.80 

.85 

No.  10  . 

..  4.25 

No.  2  Soaked . 


.67  V.  .70 


BEETS 


Whole,  No.  2 . 

No.  2%  . 

No.  10  .  4 

Cut,  No.  2 . 

No.  2%  .  1 

No.  10  .  3 

Sliced,  No.  2 . 

No.  2%  . . 

No.  10  .  4 

Diced,  No.  2 . 

No.  10  .  4 

Shoestring,  No.  2 . 

No.  10  . 


00  4.75 

75  . 

00  . 

85  . 

87  Va  .90 


CARROTS 


No.  10  Std.  Sweets,  43 .  5.25 

No.  10  Std.  Sweets,  6s .  5.00 

No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  2s .  1.45 

No.  2  Fey.  Alaskas,  3s .  1.25 

No.  2  Ex.  Std.  Alaskas,  Is . 

No.  2  Ex.  Std.  Alaskas,  2s .  1.15 

No.  2  Ex.  Std.  Alaskas,  3s .  1.10 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  6s . 

No.  10  Ex.  Std.  Alaskas,  Is .  . 

No.  10  Ex.  Std.  Alaskas,  2s . -  . 

No.  10  Ex.  Std.  Alaskas,  3s .  6.00 

No.  10  Ex.  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  2s .  1.25 

No.  2  Std.  Alaskas,  3s .  1.05 

No.  2  Std.  Alaskas,  4s .  .9714 

No.  2  Std.  Alaskas,  5s . 

No.  10  Std.  Alaskas,  2s .  5.75 


.80  . 

No.  10  Std.  Alaskas,  4s . 

3.60 

.85  . 

.85 

1.10 

3.35 

.97%, 

Soaked,  2s  . 

lOs  . 

.86  . 

1.20 

10s  . 

3.75  . 

3.60 

PUMPKIN 

3.75  . 

Fancy,  No.  2 . 

No.  2%  . 

No.  10  . 

No.  10  . 

Diced,  No.  2 . 

4.50 

.80 

No.  10  . 

.  3.36 

3.76 

PEAS  AND  CARROTS 

Std  No.  2 . 

. 65 

.70 

Fancy  No.  2 . . . 

.96 

1.16 

.70 

3.00 


.65 


1.10 


.60 

3.00 


3.00 


SAUER  KRAUT 


Central 
Low  High 


.9214 


.97  V! 


1.10  1.10 


.921/2  .95 


1.10 

6.60 


6.70 


.70 

2.00 


2.35 


1.20 

1.15 

1.10 


1.40 

1.35 


1.25 

iris 


1.20 

1.10 

1.00 


6.00 

5.75 


1.15 

1.00 

.95 


1.05 

.971/. 


4.70 

4.60 


4.90 

5.00 


.80  .86 

2.86  3.25 


West  Coast 
Low  High 


.  1.121/2 

i.'2o 

.  1.15 

.  6.40 

i".’i’6  Z" 

.80  . 

.92%  . 

3.10  . 


No.  2%  . 

. 97%  . 

.90  .95 

.85 

.90 

No.  10  . 

.  3.26  . 

.  2.76 

2.65 

2.76 

SPINACH 

No.  2  _ 

.  1.15  . 

withdrawn 

No.  2%  . 

. .  1.60  . 

withdrawn 

1.30 

1.36 

No.  10  . . . 

P-SO  §.0Q 

withdrawn 

4.60 

4.76 
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CANNED  FRUITS— Continued 


SUCCOTASfl 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 

SM.  No.  2,  Gr.  Corn,  Fr.  Limas. 

Triple  No.  2 . . 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 

No.  2%  . — 

No.  3,  Squat  Vac . 

No.  10  — . 

Fey.,  No.  2  Syrup  Pack . 

No.  2%  . . . . 

No.  10  . . 

TOBIATOES 

Fancy,  No.  2 . . — 

No.  2%  . 

No.  10  . 

Zx.  Std.,  No.  1 . . . 

No.  2  . 

No.  2%  . . 

No.  10  . 

Std.,  No.  1 . 

No.  2  . 

No.  2%  . 

No.  10  . 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 

No.  10  . 

Std.,  No.  1,  Trim  1.035 . 

No.  10  . 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


.  1.00 

1.10  1.25 

1.10  . 


1.30 

1.85 


6.00  .  .  . 

2.00  .  .  . 

.  .  .  1.70 


Eastern  Central 

Low  High  Low  High 

PEACHES 

Y.  C.,  Fey.,  No.  2% . . 

Choice,  No.  2% . . . . .  . 

Std.,  No.  2% . 

Fey.,  No.  10 . . .  . 

Choice,  No.  10 . . .  . 

Std.,  No.  10 .  . 

S.  P.  Pie,  No.  10 .  . 

Water,  No.  10....................„ .  . 

PEARS 


West  Coast 
Low  High 


2.16  2.25 

2.00  2.10 
1.87^^  1.85 
7.30  7.50 

6.50  6.80 

6.00  6.25 

6.25  6.50 

6.00  5.25 


.57 

.90 

1.30 

4.25 


.55 

.85 

1.25 

4.00 


Keifer,  Std.,  No.  2% _ 

Solid  Pack  No.  10  . . 


1.15 

1.26 

1.6.6 

1.60 

6.25 

Choice,  No.  2% . . 

No.  10  . 

Bartlett,  Fancy,  No.  2% . 

2.45  . 

.  2.40 

2.60 

5.00 

Choice,  No.  2% . . . 

2.36  . 

.  2.10 

2.30 

.55 

Std.,  No,  2% . 

2.16  . 

.  1.90 

2.00 

.96 

.95 

1.05 

Fey.,  No.  io . 

.  7.76 

8.25 

1.26 

1.35 

1.35 

Choice,  No.  10 . 

.  7.00 

7.50 

4.50 

4.76 

4.50 

Std.,  No.  10 . . . 

.  6.30 

6.50 

.60 

With  puree 
.80  . 

No.  10,  Water  ...................... 

No.  10  Pie,  S.  P . 

5.00 

.85 

1.20 

4.25 

4.25 

1.00 

1.15 

3.75 

1.20 

PINEAPPLE 

Cuban 

F.  O.  B.  Honolulu 
Mexican  Crushed  Sliced 

.50  .42 

4.00  4.25 

.47>4  .  .40 

3.75  *  .  4.00 


.45  . 

3.75  4.00 

.42V.  .65  . 

.  3.50 


Fancy  No.  1  Flat 

No.  211  Cyl . 

No.  2  Tall . 

No.  2%  . 

No.  10  in  Juice.. 
No.  10  in  Syrup 


.77  .86 

.87%  .90 

.  1.52  Vi 

1.70  1.80 

5.60  6.10 

6.36  . 


TOMATO  JUICE 

No.  211  Cyl.  (12  oz.) . 

No.  300  (13%  oz.) . 

No.  2  (18  oz.) . 

No.  303  Cyl.  (20  oz.) . 

Ka  9.  Cyl.  (24  oz.) . 

. 50 

. 67% 

. 80 

. 90 

.62% 

.70  . 

. 52% 

.70  .72% 

No!  3  Cyl.  (46  oz.) . 

No.  10  . 

.  1.70 

.  3.50 

1.80 

3.75 

3.25  . 

2.75  2.86 

TURNIP  GREENS 

.85 

.76  _ _ 

No,  2%  . 

No.  10  . 

1.25 

4.00 

3.60  . 

Canned  Fruits 


PINEAPPLE  JUICE 

Buffet  . . . 

No.  211  . 

No.  2  . . . 

No.  2%  . . 

46  oz . 

No.  10  . 

RASPBERRIES 


Black,  Water,  No.  2 . 

No.  10  .  9.50  . 

Red,  Water,  No.  2 . 

No.  10  .  10.50  11.00 

Black,  Syrup,  No.  2 .  2.35  2.40 

Red,  Syrup,  No.  2 .  2.35  2.45 


F.  O.  B.  Honolulu 

. 62% 

. 72% 

.  1.07 V> 

.  1.62% 

.  2.47% 

.  5.00 


1.65 


1.65 


2.50 

3.00 


APPLES 


No.  10,  water . 

No.  10,  standard  heavy  pack....  5.00  . 

No.  10,  fancy  heavy  pack . 

APPLE  SAUCE 

No.  2  Fancy . 85  1.00 

No.  10  .  4.25  4.75 

No.  2  Std . 

No.  10  . . 


APRICOTS 

No.  2%,  Fancy.. 
No.  2%,  Choice 

No.  2 Vi,  Std . 

No.  10,  Fancy.. 
No.  10,  Choice.. 
No.  10  Std . 


6.00  6.26 


Canned  Fish 


LOBSTER 

1.00 

Flats,  1  lb . 

%  Ih . 

4.25  . 

4.76 

%  lb . 

OYSTERS 

Southern 

1.40 

l.fiO  . 

2.00 

2.10 

2.70  . 

1.85 

1.96 

3.20  . 

1.55 

1.60 

6.76 

6.75 

7.00 

SALMON 

Northwest  Selects 


1.15  1.25 

1.75  1.80 


BLACKBERRIES 


Std.,  No.  2 . . .  .  nominal 

No.  3  . .  .  nominal 

No.  10,  water .  .  nominal 

BLUEBERRIES 

No.  2  . 

No.  10 . .  9.00  .  .  . 


CHERRIES 


Red  Alaskas,  Tall,  No.  1 .  .  .  3.70 

Flat,  No.  % — . .  .  .  2.00  2.05 


v^onoes,  xaii,  r«o.  ± . .  .  .  ^.ou  z.bq 

Flat,  No.  1 . . . 

No.  %  . 

Pink,  Tall,  No.  1 . . .  .  .  1.75 

Flat,  No.  % . . —  .  .  .  1.20 

Sockeye,  Flat,  No.  1 . — ....  .  .  .  . 

No.  %  .  .  2.60  2.62%. 

Chums,  Tall,  No.  1 . . .  .  .  1.70 


Medium,  Red,  No.  1  Tall. 


Red  Sour  Pitted,  No.  2 .  1.50 

Red  Sour,  Pitted,  No.  10 .  7.75 


R.  A.  Fey.,  No.  2Vi. 
Choice,  No.  2% 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . . 


1.60  1.55  .  . 

8.25  7.50  .  . 

.  2.56  2.75 

.  2.40  2.60 

.  2.30  2.46 

.  .  9.50  . 

.  8.50  9.26 

.  7.76  8.26 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 


2.75  2.80 

9.00  9.60 


GRAPEFRUIT  SECTIONS  Florida 

8  oz.  . . 55  . 

No.  2  _  1.15  1.20 

No.  6  .  2.76  3.10 

GRAPEFRUIT  JUICE 

No.  2  . 67%  .75 

No.  3  Cyl.  (46  oz.) .  1.60  1.70 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . .  . 


Texas 


.  1.00 

2.60  2.76 


.62V1.  .72% 
1.60  1.66 


1.25  1.85 

6.00  6.00 


SHRIMP 

No.  1,  Small..... 
No.  1,  Medium. 
No.  1,  Large . 


SARDINES  (Domestic)  Per  Case 


%  Oil,  Key . . 

V4  Oil,  Keyless .  4.25 

%  Oil,  Tomato,  Carton . 

%  Oil,  Key  Carton .  5.00 

%  Mustard,  Keyless . 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48's . 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’8 . 

%8  . 

V4S  . 

Light  Meat,  Is . 

%s  . . 

%8  - 


Southern 
1.65  1.70 

1.75  1.80 

1.90  1.90 


4.25  4.30 


24.00 

12.60 
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A  COMPLETE  COURSE  IN  CANNING 

Sixth  edition^  1936  revised  up-to-date. 

The  Industry’s  Cook  Book  for  over  30  years. 


FOR  MANAGERS. 
SUPERINTENDENTS, 


BROKERS 


AND  BUYERS 


Size  6x9,  360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proved  pro¬ 
cedure  and  formulae  for 
everything  “Canable”. 


"I  would  not  take  $1,000.00  for  my 
copy  if  I  could  not  set  another." 

— a  famous  processor. 


All  the  newest  times  and  temperatures 
All  the  newest  and  latest  products 


•  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ....  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE,  20  South  Gay  Street,  MJ 


MARYLAND 
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3  ESSENTIALS  FOR  BETTER 

CANNNING  EQUIPMENT- 

Combined  in  Langsenkamp  Units 

•  “Steady,  uninterrupted  production.”  “In¬ 
creased  production  Toliime.’"  “Higher  quality 
more  easily  and  at  less  cost.”  “Saves  its  cost 
in  increased  yield.”  “Greatly  increased  our 
production  with  less  overhead.'’  .... 
These  are  the  gist  of  comments  coming  from 
canners  after  installing  Langsenkamp  units. 
The  reason:  A  complete  knowledge  from  field 
study  of  needs;  plus  conclusive  laboratory  ex¬ 
periments  to  learn  the  correct  ways.  Then,  correct  design  and  cor¬ 
rect  construction  .  .  .  Langsenkamp  works  methodically  and 

faithfully  to  help  you  improve  operating  results. 

F.  H.  LANGSENKAMP  COMPANY 

"Effici€ncy  in  the  Canning  Plant’'  INDIANAPOLIS,  INDIANA 


To  assist  you — 


Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 


WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 

CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 

FOR  SALE — One  Anderson-Bamgrover  Exhauster,  capacity 
175  No.  10  cans,  good  condition.  T.  Noble  Jarrell,  Goldsboro,  Md. 

FOR  SALE — 1  Knapp  Labeler,  set  for  No.  2  cans,  non- 
adjustable.  In  good  working  condition.  Priced  to  sell.  Martin 
H.  Cope,  Rheems,  Pa. 


WANTED  —  MACHINERY 

WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2551,  The  Canning  Trade. 


i 


I 


_ FOR  SALE— FACTORIES _ 

FOR  SALE — Small  Canning  Factory.  Tomato  Products  prin¬ 
cipally,  buildings  and  equipment  $10,000.00 — terms.  Write  P.  O. 
Box  74,  Addison,  Michigan. 

FOR  SALE  —  One  Gi’apefruit  Canning  Plant,  completely 
equipped  for  the  manufacture  of  both  grapefruit  sections  and 
juice.  Being  offered  for  sale  to  wind  up  an  estate.  For  infor¬ 
mation  write:  Hubert  Blakey,  Attorney  at  Law,  Bradenton, 
Florida. 

FOR  SALE — Modern  efhcient  and  almost  new  canning  plant 
located  in  Central  California,  especially  equipped  for  packing 
tomatoes,  tomato  paste  and  other  tomato  products.  Plant  being 
located  in  a  district  growing  peaches,  apricots,  figs  and  spinach, 
gives  opportunity  for  a  diversified  pack.  Owner  quitting  busi¬ 
ness  will  sell  at  a  very  reasonable  price.  Bona-fide  inquiries 
only  will  be  answered.  Address  Box  2561,  The  Canning  Trade. 

WANTED  —  CANNED  FOODS 

WANTED  —  Salvaged  Canned  Foods.  Will  pay  cash  for 
rusty,  buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any 
quantity.  Address  Box  A-2552,  The  Canning  Trade. 


_ SITUATIONS  WANTED _ 

POSITION  WANTED — As  Plant  Manager,  General  Superin¬ 
tendent  or  Production  Manager.  Twenty-seven  years’  California 
canning  experience  in  large  plants.  Thorough  practical  and 
technical  experience  in  all  departments.  Capable  assuming  plant 
management  and  production  responsibility  of  any  size  plant  or 
plants  packing  diversified  commodities.  Knowledge  improved 
methods.  Correspondence  and  inquiry  invited.  Reference  fur¬ 
nished.  Address  Box  B-2559,  The  Canning  Trade. 

Salesman  25  years  selling  experience  desires  agency  or  dis¬ 
tributorship,  canned  food  products;  can  furnish  excellent 
reference.  Address  Box  2562,  The  Canning  Trade. 
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Smile  Awhile 


There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


FEATHERS  ON  HIS  HAT 

A  near-sighted  man  lost  his  hat  in  a  strong  wind.  He  gave 
chase.  A  woman  screamed  from  a  nearby  farmhouse: 

“What  are  you  doing  there?” 

“Getting  my  hat,”  he  replied. 

“Your  hat!”  exclaimed  the  woman.  “That’s  our  little  black 
hen  you’re  chasing.” 

He — Let’s  get  married. 

She — All  right. 

(Long  silence.) 

She — Why  don’t  you  say  something? 

He — I’ve  said  too  much  already. 

BUSINESS 

Dempster  stepped  up  to  the  cigar  counter  and  bought  two 
ten-cent  cigars.  A  Scotch  meter-reader,  waiting  to  be  served, 
pushed  forward  and  said: 

“Tom,  you  sell  those  cigars  three  for  a  quarter,  don’t  you?” 

Tom — Yes. 

“Well,  then,  here’s  the  nickel.  I’ll  take  the  other  one.” 

NOTHING  NEW 

“In  New  York,”  he  said,  “they  have  a  company  that  does 
nothing  but  answer  phone  calls  for  other  people.” 

“I’ve  been  doing  that  for  years  myself,”  said  the  man  with 
three  pretty  daughters. 

Granddaughter  (being  lectured) — I  seem  to  have  heard  that 
the  girls  of  your  period  “set  their  caps”  at  men. 

Disapproving  Grandmother — But  not  their  knee-caps. 


The  Double  “S”  W.  G,  Corn 

CLEANER  and  WASHER 

Three  machines  in  one-doing  a  better 
job  than  you  ever  dreamed  could  be 
done 

Let  us  tell  you  about  it 

THE  SINCLflIR-SCOTT  COMPANY 

BALTIMORE,  MARYLAND 


STRANGE 

“What  caused  your  husband  to  leave  home?” 

“I  haven’t  the  slightest  idea.  He  just  picked  up  and  left 
the  morning  after  my  mother  and  two  sisters  came  to  spend 
the  winter  with  us.” 

“We’ve  found  a  leak!”  yelled  the  sailor  through  the  door  of 
the  captain’s  cabin. 

And  the  captain,  who  had  once  been  a  chef,  turned  over  in 
his  bunk. 

“Put  it  in  the  soup,”  he  said  drowsily,  and  went  to  sleep  again. 

Weed — What  makes  you  think  that  second  car  you  bought 
must  have  been  a  plumber’s? 

Rock — Well,  no  tools  came  with  it. 

REALISM  IN  ART 

Blake — That  man  Sphagetallo  is  certainly  a  naturalistic  singer. 

Blair — What  do  you  mean  by  that? 

Blake — Why,  last  night  he  sang  “Rolling  Waves”  with  such 
realism  that  twenty  people  out  of  the  audience  had  to  leave 
on  account  of  seasickness. 

Constable — You’re  pinched  for  violating  the  driving  laws. 

Autoist — Which  one? 

Constable — I  dunno,  but  you  certainly  couldn’t  come  all  the 
way  down  Main  street  without  bustin’  one  of  ’em. 

NEVER  BEFORE 

Judge — Were  you  ever  arrested  before  for  stealing  a  bicycle? 

Prisoner — Never,  your  Honor.  I’ve  always  been  arrested 
afterward. 

Judge — Three  months  for  the  joke  and  thirty  days  for  the 
theft. 


iYde  y (944/1 

ALMANAC 

It  contains  the  answer  to  most  any 
question  you  want  to  know  about 
the  packs,  acreage,  yields,  laws, 
regulations,  labeling  requirements, 
grades  and  Where  To  Buy  your 
needs  etc.  Learn  to  use  it — you'll 
be  surprised  at  its  thoroughness. 

260  Pdses  of  Cannins  References.  Per  Copy  $1.00 

THE  CANNING  TRADE 

20  South  Gay  Street,  BALTIMORE,  MARYLAND 
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For  filling  Tomato  Products  light 
and  heavy,  Pumpkin,  Soups  of  differ¬ 
ent  kinds.  Baby  Foods,  Liguids, — 
Dog  Foods,  etc. 

★ 

Designed  for  high  sp>eed,  200  cans 
or  more  per  minute. 

★ 

One  hand  wheel  universally  ad¬ 
justs  the  fill. 

★ 

Runs  very  smooth.  No  waste.  Accur¬ 
ate  fill. 

★ 

No  mashing  of  product. 

★ 

Either  chute  or  worm  and  disc  feed. 


AVARS  MACHINE  COMPANY 

Scdem,  New  Jersey 


Universal 


PLUNGER  FILLER 


Where  To  Buy 


— the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picking 
Planters  Manufacturing  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 
Eastern  Box  Company,  Baltimore,  Md. 

BOXES  (Wood) 

Planters  Manufacturing  Co.,  Portsmouth,  Va. 

CAN  MAKING  MACHINERY 

Cameron  Cetn  Machinery  Co.,  Chicago,  III. 

CANNERY  SUPPLIES 
Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  C!o.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  ^Itimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company.  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  III. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SALT 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

aggn 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SUGAR 

Com  Products  Sales  Co.,  New  York  City 
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COMPREHENSIVE 

INSURANCE 

PROTECTION 

which  protects  you  automatically 

FOR  THE  RIGHT  AMOUNT 

AT  ALL  TIMES . 

AT  MINIMUM  COST  .  .  . 

CANKERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER -INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

222  North  Bank  Drive,  CHICAGO 


ATTENTION 


CANNERS 

BROKERS 


ALL  BOUND  -  ROCK  FASTENER 

WOOD  BOXES 

4^04 

CANNED  FOODS 

DOMESTIC  OR  OVERSEAS  SHIPMENTS 

We  are  equipped  to  manufacture  to 
Navy  or  other  Specifications — ALL 
BOUND  -  ROCK  FASTENER  - 
WOODEN  BOXES  for  all  size  cans. 

We  invite  your  inquiries. 

PLANTERS  MANUFACTURING  CO..  INC. 

Portsmouth,  Virginia 


^Artistic 

l^LS 


> 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  &  Doeller 

CO. 

©ALTIMORE.MD. 


Uij  :{Hi 


Will  seal  any  size  Carton.  All  steel  construction  mounted  on 

casters.  Built  in  any  capacity. 

Advise  size  of  cartons  used 

and  will  quote  accordingly. 

A.  K.  ROBINS  & 

COMPANY.  INC. 

Caterers  to  Can  tiers 

BALTIMORE 

MARYLAND 
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PREPAREDNESS  -  -  -  - 

A 


Within  a  short  six  months,  all  over  this  country,  from  Maine  to  California  and  from  Texas  to 
Minnesota,  poweiful  big  horses  like  these  will  be  straining  at  their  collars,  turning  over  long 
lines  of  brown  soil  in  preparation  of  the  millions  of  acres  of  seed  bed  that  will  be  required  to 
produce  the  vast  quantities  of  foodstuffs  needed  for  our  armed  forces,  our  civil  population, 
and  the  fighting  men  abroad. 


•  It  is  the  greatest  challenge  of  a  generation.  PREPARE  NOW — to 
fill  the  demand  that  is  surely  coming.  Cover  your  seed  requirements 
from  a  proven  source  of  dependability. 

It  reeders  and  G  r  o  tc  e  r  s 


PEAS  •  SWEETCORN  •  BEANS 


